
 

 

 

Sales and Information: 

Jim Griffin, Sales Rep. for Cowichan Valley to Victoria, Comox Valley to Port Hardy & the Gulf Islands Phone 250-477-4429 

Fax 250-477-4519 Email jim.victoria@shaw.ca 

Susan Webster, Sales Rep for Nanaimo to Qualicum Beach, Port Alberni & the West Coast  

Phone 250-751-3791 Fax 250-751-3795 Email susanwebster@shaw.ca  

Space Deadline: January 15, 2010 

Ad Deadline: January 28, 2010 

Date of Publication: Spring 2010 

This award-winning publication known as “the National Geographic of British Columbia” has entertained and 
enlightened its worldwide audience of readers with inspiring profiles of BC’s beautiful places, intriguing journeys 
and remarkable people. British Columbia magazine combines well-researched articles with the highest-quality 
photography to  
present British Columbia’s natural beauty, its diversity of parks, wilderness and wildlife, its boundless opportuni-
ties for outdoor exploration, adventure and travel, and its legacy of history and heritage places.   

 

Please send ad materials to Page One Publishing: 
Phone 250-595-7243 Fax 250-595-1626 Email ads@pageonepublishing.ca 

A Circulation of 120,000 copies per issue and 1.2 million readers 
Editorial to advertising ratio of the magazine is 70% editorial, the very highest in the  

 industry 
Ranked in the top 20 paid circulation English magazines in the country. 

Fall 2009 Issue 

Formatted Advertising Sizes & Rates 

Size Stakeholder Regular Savings 

1/4 page $ 3,125.00 $ 4,440.00 $ 1,315.00 

1/8 page $ 1,575.00 $ 2,220.00 $ 645.00 

1/16 page $ 815.00 $ 1,165.00 $ 350.00 

British Columbia Magazine 
Spring 2010 

Campaign Details: 
2 page spread 
Formatted ads 
Full-Colour 

Size Approx. Words Photo Size (Height x Width) 

1/4 page 100 3” x 4” 

1/8 page 50 3” x 2” 

1/16 page 25 1.5” x 2” 

Copy/Image Specifications for a Formatted Ad 

Please submit: 
A high-res logo (min. 300dpi) 
Text (word count indicated above) 
Contact information (phone, web, address, etc.) 



 

 

Company Name: ___________________________________________________________________________ 

Address: __________________________________________________________________________________ 

Phone: ___________________________________ Fax: ___________________________________________ 

Contact Name: _____________________________Email: __________________________________________ 

Issue:               Spring 2010 

Ad Size:          1/4 pg           1/8 pg           1/16 pg 

 

Program Cost:         $ _______________ 

Add GST @5% (GST# 121700611)     $ _______________ 

Total Cost          $ _______________ 

Payment Information 
 

 

Payment Method:                Cheque          Master Card           Visa           Invoice 

 

Cardholder Name: ___________________________________________________________________________________ 

Card Account Number: _____________________________  Expiry Date: _______________________________________ 

Authorized Cardholder Signature: _______________________________________________________________________ 

*Please make Cheque payable to Tourism Vancouver Island 

Agreement 
 

 I have read the attached Stakeholder Category Criteria Form and meet all the applicable criteria required for my 

stakeholder category with Tourism Vancouver Island. 
(Please include the Stakeholder Category Criteria form with your contract) 

 I re-affirm that I am in compliance with the eligibility criteria which I have previously  

confirmed.  (refer to previously completed Stakeholder Category Criteria form) 
 

Signed by: ______________________________________________________________________________________ 

Title: _______________________________________ Print Name: _________________________________________ 

Phone #: ___________________________________  Date: ______________________________________________ 

Size Approx. Words Photo Size (Height x Width) 

1/4 page 100 3” x 4” 

1/8 page 50 3” x 2” 

1/16 page 25 1.5” x 2” 

Copy/Image Specifications for formatted ads 

Please submit: 

A high-res logo (min. 300dpi) 

Text (word count indicated above)  

Contact information (phone, web, address, etc.) 

Campaign Details: 

2 page spread 

Formatted ads 

Full-Colour 

British Columbia Magazine 
Spring 2010 



 

 

Stakeholder Category Criteria 
British Columbia Magazine - Spring 2010 


