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This guide summarizes the 2012/2013 Tourism Vancouver Island advertising marketing plan. We will 

provide you with a breakdown of who we are and what we do, our key markets and what  

opportunities are available to our Vancouver Island Stakeholders. 

 

Our Marketing Plan is always considered a work in progress with additional exciting programs being 

developed and added as the opportunities present themselves. All programs are subject to change 

throughout the year based on participation and  uncontrollable circumstances in the industry. Please 

keep in mind that this document should only be used for general planning purposes. Feel free to 

contact us with any questions or suggestions you may have while planning your marketing year ahead. 

We look forward to working with you to make this year a success! 

 

 
Tourism Vancouver Island has been bringing valuable and innovative marketing opportunities to 

tourism companies in the Vancouver Island region since 1962. We are one of six regional destination 

marketing organizations within British Columbia and represent Vancouver Island, Victoria and the Gulf 

Islands.  Tourism Vancouver Island is able to provide Stakeholders with valuable initiatives through an 

annual budget provided by the Provincial Government. Tourism Vancouver Island  is, however, a        

not-for-profit organization governed through an independent elected Board of Directors who represent 

tourism businesses and organizations dedicated to promoting Vancouver Island as a unique and 

desirable year-round destination.  

 

With marketing, media relations, travel trade, industry services and distribution departments, the 

Tourism Vancouver Island team develops and distributes successful tourism marketing programs that 

motivate travelers to visit our beautiful region. 

We market our region to North America and Europe through our regional publications and advertising 

initiatives. We also work closely with Community Destination Marketing Organizations throughout the 

Vancouver Island region to support their development and marketing efforts. 

 To be the recognized  
leader for innovative  
regional destination        
management and           

stakeholder involvement. 

To increase  
economic, social and      

environmental benefits 
from tourism to the  

Vancouver Island region. 

To position the                      
Vancouver Island region as  

a premier, all season  
tourism destination.  

Mandate Mission Vision 
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Throughout the year, Tourism Vancouver Island offers a selection of co-operative print advertising     
opportunities, through our Tourism Partners Program, via a variety of media outlets providing print,  
radio, television and web opportunities.   

 

 

All Tourism Vancouver Island co-operative advertising projects include a regional sell, which is generally 
comprised of an editorial feature, including beautiful imagery, on a particular product or region focused 
toward the readers. This regional sell is coupled with co-operative advertising from you, a call to action 
and our motivating message to the reader enticing them to consider traveling to the beautiful           
Vancouver Island region.  

 

Tourism Vancouver Island also places support advertising (containing no Tourism Partner advertising) in 
various related publications throughout the year that generate a large number of inquiries to our office 
and through our website that we fulfill with our in-house publication distribution program. 

 

Our primary target markets are: 

¶ Canada: BC (Lower Mainland & Vancouver Island) and Alberta 
 

 

 

!ǎ ƻŦ !ǇǊƛƭ мΣ нллфΣ ¢ƻǳǊƛǎƳ ±ŀƴŎƻǳǾŜǊ LǎƭŀƴŘΩǎ ŎƻƴǎǳƳŜǊ ǿŜōǎƛǘŜΣ ǿƘƛŎƘ ǿŀǎ ŘŜǎƛƎƴŜŘ ǘƻ ŀǘǘǊŀŎǘ ŀƴŘ 
inform travelers and Stakeholders about the pristine possibilities found on Vancouver Island, was       
redirected to www.hellobc.com/VI and maintained solely by Tourism BC. 

 

Stakeholders wanting to stay informed about upcoming advertising opportunities, industry events,    
research findings and information sessions can stay connected through www.TourismVi.ca, our Industry 
Services twitter account @TVIIndustryNews or by subscribing to our Stakeholder E-Newsletter and 
Stakeholder Opportunities contact list.  

 

A number of online campaigns are still available with more possibilities constantly emerging.  These op-
portunities include: 

 

¶ Monthly SpecialsτAvailable only to Vacation Guide advertisers 

¶ islandMOMENTS - Bi-monthly newsletter 

¶ Virtual Guide licenses (providing you with the opportunity to have your regional guide 
available for viewing online) - annually 

¶ Vacation Guide & Outdoor Guide microsites 

http://www.hellobc.com/VI
http://www.tourismvi.ca
mailto:@TVIIndustryNews
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In the coming fiscal year, Tourism Vancouver Island will be exhibiting at 7 travel, home & garden and    
RV shows throughout North America. We strive to build a strong community presence at each of these 
shows.  

 

Consumer shows have always been a part of the marketing plan for Tourism Vancouver Island.         
Research and feedback has proven how valuable it is that we keep building awareness of the diversity 
of our product in our region by attending these shows. The shows we attend are chosen through 
stakeholder and industry feedback and interest.  

 

 

 

 

Show  Location  Attendance  2013 Dates  

Florida RV Supershow Tampa, FL 44,135 January 

Quartzsite RV Supershow Quartzsite, AZ 150,000 January 

LA Times Travel Show Los Angeles, CA 20,000 January 

BC Home & Garden Show Vancouver, BC 47,000 Spring 

Calgary Home & Garden Show Calgary, AB 46,000 Spring 

Edmonton Home & Garden Show Edmonton, AB 45,000 Spring 

San Francisco Flower & Garden  San Francisco, CA 50,000 March  
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¢ƻǳǊƛǎƳ ±ŀƴŎƻǳǾŜǊ LǎƭŀƴŘΩǎ ǘǊŀǾŜƭ ǘǊŀŘŜ Ǉƭŀƴ ƛƴŎƭǳŘŜǎ ǘŀŎǘƛŎŀƭ ǎǘǊŀǘŜƎƛŜǎ ŦƻǊ ǘƘŜ bƻǊǘƘ !ƳŜǊƛŎŀƴ ŀƴŘ      
international tour operator market. 
 

Attendance at trade shows allows Tourism Vancouver Island to continue to encourage international 
and North American tour operators to include product from all areas of the Vancouver Island region in 
their tour packages. We encourage operators to include circle tour routes and new product in their                  
itineraries, contributing to increased overnight stays in the region. 

 

 Target Markets 

¶ North America 

¶ EuropeτGermany, Netherlands, United Kingdom 

¶ Asia/Pacific - Australia, New Zealand, Japan 

 

Tourism Vancouver Island attends a number of travel trade marketplace events each year, aimed at      
developing relationships with tour operators, wholesalers and receptive tour operators to encourage    
visitation to the region and inclusion into their tour packages. Following are the trade shows that             
Tourism Vancouver Island plans to attend in the 2012/2013 year. 

 

The Travel Trade team conducts yearly sales calls to key receptive tour operators in Vancouver and            
bi-yearly sales calls to key receptive operators in Alberta and Ontario. 

 

 
 

 
 
 

Show  Date Market  

Rendez-vous Canada Spring 2013 International wholesalers, tour operators 

Canadaôs West Marketplace Winter 2012 International wholesalers, tour operators 

National Tour Association Winter 2012 North American group travel 

ITB Berlin March 2013 German tour operators 

World Travel Mart November 2012 UK tour operators 

   Rendez-vous Canada 2013  






