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Space Deadline: February 14, 2011

Artwork Deadline: February 21, 2011 VES_-IHH

Date of Publication: April 2011

Destinations:

Edmonton, Calgary, Grande Prairie, Saskatoon,
1.4 million guests per month Los Angeles, Palm Springs, San Francisco, Van-

SCITIESIN CANADA . . i i |
Lo CITESIN CAN GG T VNER couver, Regina, Kade more!

81 aircraft

2,600+ flights per week

. . CAMPA/
This BRAND NEW campaign includes: VALUEG/V
1 4 pages Vancouver Island editorial & 4 pages Vancou%rWake-

VVIESTIET & holder ads (Value: $68,000)
9 8&LJ IS RAIFAGIE FEALI 60221 O66AGK f AY]
the Victoria & Comox Destination Pages for a FULL YEAR (Value: $9,000)

. 1 An EXTRA page in up! highlighting a Vancouver Island prize package
m4a g aZlne which will include a $1,000 WestJet credit sponsored by up! Magazine
and advertising Stakeholders (Value: $17,000)

1 3 months of Big Box Vancouver Island ads pointing to Vancouver Island
feature (Value: $3,750)

mmmm) 57% of readers™ are managers or professionals mmmd  96% of readers™ are planning one or

more leisure trips in the next 12 months
* .
mmmmp  70% of readers* own their own home Readership Survey Source: Leger Marketing Readership Study, June 2009

Advertising Rates

Ad Size Your Cost Regular Cost* Savings
1/2 page (horizontal) $4,095 $12,225 $8,130
1/3 page (vertical or square)  $2,695 $8,145 $5,450
1/6 page (vertical) $1,375 $4,125 $2,750

* Based on a combination of print and online value

For more information or to book your space,

Melissa Brown, RedPoint Media, Calgary, AB

Phone - (403) 483-9165 REﬁD?)TNT

Fax-(866) 788-3803 MEDIA GROUP INC.
Email - mbrown@redpointmedia.ca



mailto:mbrown@redpointmedia.ca?subject=WestJet%20up!%20-%20Vancouver%20Island%20Spread
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Vancouver Island Contest

Tourism Vancouver Island and up! Magazine are pleased to offer Vancouver Island Stakeholders this amaz-
ing opportunity! A Vancouver Island contest will be offered and promoted on upmagazine.com and through an
EXTRA page in up! Magazine. up! Magazine has generously contributed a $1,000 WestJet voucher to the contest
and participating Stakeholders are asked to also contribute to the overall Vancouver Island prize package at a
minimum value of $100. The overall Vancouver Island prize package must be at least $3,000.

Advertising Specifications
Campaign Details:

1 4 pages ads supported by 4 pages editorial
1 Full colour display ads

Production Requirements

T All colours must be converted to CMYK

T Minimum resolution of 300 dpi for all images and logos at 100%

1 Completed ad must be submitted as a press ready high resolution PDF

1 All ads must have a defining border on all sides

1 All ads require a 0.5 pt border

T Al | filesd ink density |l evels (in i mage ol
Recommended: It i s suggested that the | ive area

and that designers wuse a firich ©620M20k 0 ( e Xx C ¢
Y20 K100 Colour accuracy not guaranteed.

Ad Size Width Height Bl 14

1/2 page (horizontal) 7. 2504. 750 Vert| Square

1/3 page (vertical) 2.2509. 750

1/3 page (square) 4. 7504. 750 1/2
2.2504. 750 Horizontal

1),;3

1/6 page (vertical)

For more information on ad requirements or to submit your ad, please contact

Andrea Hendry, Traffic Coordinator

Red Point Media Be sure to submit your materials by February 21, 2011
Phone - (403) 781-1782

Email - ahendry@redpointmedia.ca

Files under 5MB can be e-mailed
Files over 5MB please upload to the FTP site: ftp.redpointmedia.ca
User: upin
Password: upin 2


mailto:ahendry@redpointmedia.ca
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Company Name:

Address:
Phone: Fax:
Contact Name: Email:

Ad Size: 1/2 page horizontal ($4,095) T ®Hpé2 E n®Tpé |l

R Ad Cost $

1/3 page vertical ($2,695)H dHpé2 E (pdPTpE |
Add HST @ 12% (HST# 121700611) $

square ($2,695)n ®Tpé2 E ndTpél
( ) Total Cost $

1/6 page  vertical ($1,375)H ®upé2 E ndTpél

[ ] 1understand that the placement of my ad is conditional on the complete sales of 4 pages of Stakeholder ads
and have been advised not to have my ad created until after February 7, 2011

Contest: We agree to provide

towards the Vancouver Island contest with a value of $ (min. $100) and an expiry date of
May 1, 2012 with limited blackout dates .

Payment Method: [1Cheque [IMaster Card [lVisa [lInvoice

Cardholder Name:

Card Account Number: Expiry Date:

Authorized Cardholder Signature:

Please make cheque payable to Tourism Vancouver Island | Interest shall be charged at a rate of 2% per month on all
overdue accounts

Agreement:

| have read the attached Stakeholder Category Criteria Form and meet all the applicable criteria required for my

stakeholder category with Tourism Vancouver Island. (Please include the Stakeholder Category Criteria form with your
contract)

| re-affirm that | am in compliance with the eligibility criteria which | have previously confirmed. (Refer to previously
completed Stakeholder Category Criteria form)

Signed by:
Title: Print Name:
Phone #: Date:

Please complete this contract and fax to Melissa Brown at (866) 788-3803
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Stakeholder Category Criteria

"*Please initial appropriate criteria

Accommodation, Hostels and
Campgrounds

Initial

= |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
= Minimum 2 Million Dollar insurance, and
= The Stakeholder must be a minimum of one of the following (please indicate):
] Tourism BC Approved Accommodation
[] AAA rated/approved
[ ] Canada Select rated/approved

Lodges & Vacation Home Rentals

Initial

= |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
= Minimum 2 Million Dollar insurance (including 3™ party liability)

Associations & Transportation

= |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and

______Initial  « |ncorporated under the Societies Act or Boards of Trade Act
House Boats = |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
= Minimum 2 Million Dollar insurance, and
Initial »  Copast Guard certified
Real Estate = |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
= Either/or:
1. Member of the local Real Estate Board
Initial 2. BC licensed realtor

Adventure, Ski, Golf, Attractions, Arts &
Culture, Spa & Wellness, Agriculture &
Winery, Food & Beverage, Meeting
Facilities Rentals, & Gardens

= |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
= Minimum 2 Million Dollar insurance (including 3rd party liability)

Initial
Tour Operators = |n compliance with all municipal, regional district, provincial and federal
{In and out of province) regulations and bylaws, and
Initial = Tour operator registration
Parks = Must be either:
1. Municipal
2. Regional
3. Provincial
Initial 4 Federal
Dive = |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
= Minimum 2 Million Dollar insurance (including 3rd party liability), and
= Canadian Transport certified vessel (if applicable), and either/or
1. Affiliation and registration as a Dive Centre with an Internationally recognized
Initial Scuba Training Agency.
Education * In compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
Initial = BC Public Education
Learning/Enrichment = |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
= Minimum 2 Million Dollar insurance (including 3rd party liability), and
Initial = Business license or Society registration
Events & Retail/Service = |n compliance with all municipal, regional district, provincial and federal
regulations and bylaws, and
Initial = Applicable insurance

] I have read the Stakeholder Criteria form above and meet all the applicable criteria required for my stakeholder category with Tourism Vancouver Island

Print Name

Signature

Please complete this criteria form and fax to Melissa Brown at (866) 788-3803



