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EXECUTIVE SUMMARY

The 2008 Tourism Vancouver Island Visitor Exit Survey was conducted to discover the origin
of visitors to the Vancouver Island Region; their motivation for visiting; which of the seven
Vancouver Island Regions they had spent the most time; the level of trip satisfaction; and to
determine the information sources visitors had used to plan their trip.

The Visitor Exit Survey was designed to gather data on the motivation and travel experience
of the tourism markets visiting the Vancouver Island Region from off-Island. The results will
assist the tourism industry by identifying: 1) Where visitors are visiting from, 2) Primary
motivation of visitors, 3) Information sources used to plan visit, 4) Most popular sub-regions
visited, 5) The likelihood of repeat visits and 6) Anecdotal comments from visitors to the
Region.

Permission was secured to conduct surveys at 13 exit points on Vancouver Island with a
projected target of 5,000 surveys within a five-month period. In total, 4,473 people were
interviewed, with 2,637 completed surveys of non-Vancouver Island Region residents. The
survey was conducted at BC Ferry Terminals, Regional Airports, MV Coho, MV Clipper and
Harbour Air Float Plane Terminals. Visitor exit data was collected April 2 to September 5,
2008.

The survey questionnaire was developed with the assistance of Tourism British Columbia
(TBC) who also provided technical support and training in the use of Palm Pilot PDA data
collection equipment. The questionnaire design was based on existing TBC questionnaires to
provide a parallel base line to existing TBC studies.

A three-person research team was assembled to conduct the visitor surveys electronically at
Vancouver Island exit points from Port Hardy to Victoria. The research team estimated a
representative sample size for each location based somewhat proportionately on exit
location traffic.

Tourism Vancouver Island recognizes seven distinct marketing regions within the Vancouver
Island Region: South Island, South Central, Central Island, Pacific Rim, North Central, North
Island and the Gulf Islands. Researchers asked visitors about time spent in all seven regions.

Researchers intercepted visitors randomly at each of the 13 exit points. At less busy venues,
such as Port Hardy regional airport and float plane terminals, all visitors were asked to
participate in the survey because visitor traffic was inadequate for random sampling.

Survey data was downloaded on a regular basis into a database at Tourism Vancouver
IslandQ @ffices. This data was subsequently transferred into the Statistical Package for the
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Social Sciences (SPSS) program at Vancouver Island University. University staff assisted with
data analysis and interpretation using the SPSS program.

The sample was conducted at regional airports and BC Ferry terminals connecting
Vancouver Island to the mainland, excluding the Departure Bay Ferry terminal, which was
under construction for the duration of the survey. Surveys were also conducted at the MV
Coho, MV Clipper and Harbour Air terminals.

Survey results indicate that the Vancouver Island region was the primary reason for visiting
BC for almost 70% of visitors. Forty-one percent of surveyed respondents were from
Vancouver Island or the Gulf Islands; 27% were from other parts of BC; 15% from other
provinces; 11% from the United States and 6% were International visitors.

Excluding Vancouver Island residents, 45% percent of respondents were from other parts of
British Columbia, 26% from other provinces, 19% from the United States and 10% were
International visitors.

Twenty-six percent of respondents were from other provincesT the top five provinces
represented were: Alberta (51.6%); Ontario (27%); with Manitoba and Saskatchewan tied at
6.3%; and Quebec at 4.7%.

Of the 19% of visitors from the United States, the top four states represented were:
Washington (36.8%); ®OtherQ & (i | (i SGalifotnia (179B%):2atd Dregon (8.3%).

The top six responses 2 T Wh (i K\WgeNITexas (4%l &ridona (21%); Colorado (15%);
New York (12%); Utah (11%); and Florida (10%) of the 34.6% responding to this category.

The top five international origins in descending order were the United Kingdom; Germany;
Netherlands; Australia; and Switzerland.

Visitors age 45 to 64-years represented 46% of the visitors to the Vancouver Island Region.
Of the remaining age groups, 20% were 65 and older; 15% were 35 to 44; 12% were 25 to
34; and 7% were under age 24.

Visitors reported a high level of education with 78% of respondents attaining post-
secondary education. The highest percentage (32%) reported holding a University Degree
with the second highest number having either College or a Technical Diploma (21%); 14%
held a Masters Degree or PhD (including Medical Doctors); and 11% with some Technical;
College; or University. Overall 96% of respondents were High School graduates and three-
percent reported less than High School graduation.

When visitors were asked how much their group had spent on the day prior to the survey,
the most frequent response was from $101 to $300 (29%); 16% spent $301 to $500; and
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11% spent more than $500. Combined, these three groups collectively (56%) spent more
than $100 the day prior to leaving the Region.

While 20% of visitors reported being in the region on business, 80% were in the region for
leisure. Some people were on Vancouver Island from Powell River on the mainland for
medical appointments; others from remote communities came to shop; attend school or as
a stopover en-route to another location.

When visitors were asked the primary information source they used to plan their visit to the
region, 35% indicated they relied on information from a previous visit; 24% had searched for
information via the Internet; 22% were advised by family and friends; and nine percent of
respondents had lived in the region previously. Eighty-two percent of visitors said they had
spent time in the Vancouver Island region prior to their current visit.

Eighty-one percent of respondents indicated they had visited the Vancouver Island region in
the past two years. Nineteen percent of respondents said this was the first time they had
been to Vancouver Island or the Gulf Islands. The most frequent number of repeat visits was
from W tb 3Qimes for 26% of respondents; and 18% of respondents reported visiting from
Wto 7Qimes, respectively.

When visitors were asked how they arrived in the Region, 59% indicated they had travelled
by BC Ferries; 29% had flown on a commercial airline; nine-percent had travelled on a US
Ferry; two-percent arrived by float plane and a further one-percent by private vessel.

Visitors were asked if they had spent at least one hour in any of the seven Vancouver Island
regions. Of the 2,637 visitors who completed the survey; 28% had spent time in the South
Island; 26% had visited the Central Island; and 16% visited the North Central Region. The
Gulf Islands were visited the least often.

Visitors indicated the number of days they had stayed in the Vancouver Island Region, with
the most frequent response from 38% of visitors @ | 8 to BaysQThe second-highest
number of visitors, 25% stayed ¥ or 3 daysQand 16% of visitors stayed 8 to 30 daysQAbout
three-percent of visitors were in the Region for @1 days or longerQ | Y ferc&ni vidited
for Yéss than 24 hoursQ

Primary accommodation choice was a Resort, Hotel or B & B for 42% of visitors and 37%
stayed with Family or Friends, respectively. Other visitors stayed in their second home; on a
private boat; or at a campground.

Respondents reported a very high level of satisfaction with their trip to the Vancouver Island

Regioy G6AGK chys OAGAY3 (GKS2 sSNB WOSNE &l GA&TFASRC
experience.
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When visitors were asked what they like most about the Vancouver Island Region, the

highest response frequency (66%) indicated scenic beauty; with 30% selected the

environment; and another 26% citingfrienRa& | YR Tl YAt & O2¢tdgbrPli A2y ad ¢ K
reported specific lifestyle factors such as clean air and the slower pace of life. Visitors also

enjoy the outdoor activities available (20%); the friendly people (16%); wildlife viewing

(15%); and marine activities (14%).

Almost 90% indicated it was very likely they would return. Visitors who indicated it was
somewhat likely or not very likely they would return, gave the most common reasons as
their advancing age and/or the distance they would need to travel in order to return to the
Region. This was especially true of International visitors.

The Vancouver Island region was the single main reason for visiting BC for almost 70% of
visitors, however; less than 5% indicated their visit to the Vancouver Island region was of
Yittle importanceQo their visit to BC.

The largest number of visitors travelled either as a couple or with three adults together
(43%) with another 19% of adults travelling alone. Larger groups (12%) consisted of four or
more adults travelling together. Twelve-percent of respondents were families travelling with
children.

Fifty-eight percent visitors indicated they will mostly likely return in the summer; 17%
showed a preference for spring; and 14% chose fallt the remaining 11% stated they would
most likely return in winter.

‘ Gourism
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INTRODUCTION

+ yO2dz@SNI Laf | yRQa (2 dzNRAY adbyuRdndrs WhBtraNl |j dzA NB a
within the region to enable stakeholders to make informed marketing and customer service

decisions. Tourism Vancouver Island has undertaken a significant visitor exit survey to

provide the industry with this information. The study surveyed visitors to Vancouver Island

and the Gulf Islands, from April to September 2008, as they were preparing to leave the

Region from 13 exit points.

This information will inform Tourism Vancouver Island about who visits the Region, their
place of origin, travel motivation, trip satisfaction, and trip planning process. This in turn will
help the industry to better market its products to meet the needs of the travelling public.
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METHODOLOGY

Exiting visitors were randomly intercepted at 13 exit sites during a five-month period, from
April 2 to September 5, 2008. Visitors were asked a series of questions as they left the Island
Region. All answers were recorded electronically; no paper questionnaires were used.

Tourism industry stakeholders were asked to submit possible survey questions. The final

guestionnaire was adapted from an existing Tourism BC survey. The primary focus was to
profile the origin and demographics of visitors to the Region. The Exit Survey Project was
based at Tourism Vancouver IslandQ @ffices in Nanaimo, British Columbia.

Of the 4,473 visitors the Researchers interviewed, 2,637 completed the full survey. The
survey was terminated if visitors indicated their permanent residence is in the Vancouver
Island region. Forty-one percent of visitors intercepted were from the Vancouver Island
regionT the questionnaire was terminated at that point. Survey respondents were 57%
Male and 43% Female.

Questionnaires were conducted face-to-face and data was collected using a Personal Digital
Assistant (PDA). Visitors were asked about communities in all seven Vancouver Island
Regions:

South Island
Central Island
South Central
Pacific Rim
North Central
North Island
Gulf Islands

No vk wnNRe

Research assistants collected data by intercepting visitors, explaining the project and asking
for participation. Overall, each questionnaire took approximately fifteen minutes to
complete.

Each visitor questionnaire was coded with a number and exit point location. Data was
entered into an Excel spreadsheet and then into the Statistical Package for the Social
Sciences (SPSS) for analysis at Vancouver Island University in preparation for the Final
Report and Power Point presentations. A Vancouver Island University research technician
provided assistance with coding and analysis.

Exit Survey questionnaires were collected at 13 exit points (Ferry terminals and airports)
from Port Hardy to Victoria: BCFC Swartz Bay, BCFC Duke Point, BCFC Comox, BCFC Port

“ Eourism
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Hardy, MV Coho, MV Clipper, Victoria International Airport, Nanaimo Regional Airport,
Comox Regional Airport, Campbell River Regional Airport, Port Hardy Regional Airport,
Harbour Air Nanaimo and Harbour Air Victoria. (Due to construction at the Departure Bay
Ferry Terminal, no surveys were conducted at that location.)
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FINDINGS

VISITOR CHARACTERISTICS

Place of Origin

Of the visitors surveyed, 41% were from Vancouver Island or the Gulf Islands; 27% were from
other parts of BC; 15% from other provinces; 11% from the United States and 6% were
International visitors.

Permanent place of residence

International

us

Other Canada

Other BC

Vancouver Island 41%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Figure 1a: Permanent Place of Residence
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Place of Residence excluding Vancouver Island

Almost 50% of respondents were from other parts of British Columbia; 26% from other
provinces; 19% from the United States and 10% were International visitors.

International

us

Other Canada

Other BC

Place of residence excluding Vancouver Island

10%

|

19%

26%

45%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Figure 1b Place of Residence excluding Vancouver Island
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Province of Residence

Twenty-six percent of visitors from other provincest the top five provinces represented were:
Alberta (51.6%), Ontario (27%), with Manitoba and Saskatchewan tied at 6.3% and Quebec at

4.7% respectively.

NW Territories
Nunavut
Yukon
Newfoundland
New Brunswick
Nova Scotia
Quebec
Saskatchewan
Manitoba
Ontario

Alberta

Province of Residence

52%

0%

10% 20% 30%

50%

40%

60%

Figure 1c Residence by Province.
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US State of Residence

Almost 20% of visitors were from the United Statest the top four States represented were:
Washington (36.8%), W h (i Kt&ebl{4.6%), California (17.6%) and Oregon (8.3%).

US State of residence

Alaska

Montana

Idaho

Oregon

California

Other

Washington 37%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Figure 1d. US State by residence
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Almost 35% of visitors from the United States selected their residence asay’ W h StaeS NI
The top six responses were from: Texas (24%), Arizona (21%), Colorado (15%), New York
(12%), Utah (11%) and Florida (10%).

US State of Residence-'Other’

Florida 10%

|

Utah

11%

New York

12%

Colorado

15%

Arizona

21%

Texas 24%

0% 5% 10% 15% 20% 25% 30%

Figure 1e. US State by residence - 'Other’
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International Visitor Origin

Ten-percent of respondents were International visitors; the top five nations represented

were: United Kingdom (39%); Germany (24%); Netherlands (18%); Australia (11%); and
Switzerland (8%). *

International Visitor Origin

Switzerland 8%

]

Australia

11%

Netherlands

18%

Germany

24%

UK 39%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Figure 1f. International Visitor Origin

! This data should be used with caution as non-English speakers were effectively excluded from the survey.
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Visitor Age Ranges

Those visitors reporting 45 to 64 represented 46% of the visitors to the Vancouver Island
Region. Of the remaining age groups, 20% were 65 and older; 15% were 35 to 44; 12% were
25 to 34 and 7% were under age 24.

Visitor Age Ranges

30% -
0 24%
25% 1 2%

20%
20%
15%

15% 4 12%
10% 4
7%
N .
0%

Under 24 years 25to34years 35to44years 45to55years 56 to 64 years 65 + years

Figure 2. Visitor Age Ranges
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Education Levels

Visitors to the Vancouver Island Region reported a high level of education with 78% having
post-secondary education. The highest percentage (32%) reported having a University
Degree with the second highest number having either College or a Technical Diploma (21%)
with 14% having a Masters Degree or PhD (this number includes Medical Doctors) and 11%
with some Technical, College or University. Another 18% were High School graduates with
less than 3% reporting having less than High School graduation.

Highest Level of Education Attained

Less than High School

Some Post Secondary

Masters/PhD

High School

College/Technical Diploma

Univesity Degree 32%

0% 5% 10% 15% 20% 25% 30% 35%
Figure 3. Highest Level of Education attained
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Expenditures

Visitors were asked how much their group had spent on the day prior to the survey,
including accommodation. The most frequent response was from $101 to $300 (29%) with
16% spending $301 to $500 and 11% spending more than $500. Combined, these three
groups collectively (56%) spent more than $100 the day prior to leaving the Region.

While 33% of visitors spent $100 or less, with 17% reporting expenditures of $51 to $100
and 16% spending S1 to $50, 12% reported spending nothing at all.

However, it should be noted that most of the 12% who reported spending nothing the day
before; either stayed with friends or family; or in their own second home; had friends or
family treating them or had pre-paid their expenses.

Expenditures Previous Day

35%

30% 29%
25%

20% -

17%

16%

15% A 9
12% 11%

10%

5% A

0% -

S0 $1-$50 $51-5100 $101-$300 $301-$500 $501+

Figure 4. Visitor Expenditures from the previous day.

II..II;EDUHMﬂ
ancouver
20|Page ~ Island



Travel Party Size

The largest number of visitors was travelling either as a couple or with three adults together
(50%) Another 22% adults were travelling alone. Larger groups (14%) consisted of four or
more adults travelling together; the same proportion of families with children.

60% -

50%

40%

30%

20%

10%

0%

Solo

Travel Party Size

50%

2-3 Adults 4+ Adults

Families w/children

Figure 5. Travel Party Size
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Trip Planning

Visitors were asked if the primary purpose of their visit was business or leisure.

Eighty-percent stated they were in the Region for leisure; 20% of visitors reported were in
the region for business purposes.

Visitors were also asked their primary motivation for visiting the Vancouver Island Region.

While 32% identified friends and family as their primary motivation, 28% identified the

scenic beauty of the region as the reason for theirvisit.2 A i KA Yy (icKt&gory¥24%) K S NI
are a significant number of visitors who indicated that it was a lifestyle factor; primarily rest

and relaxation and accessing the outdoors their primary trip motivator(s). Anecdotally, some
visitors also indicated they were staying in their second home or were conducting research
because they are considering relocating to the region.

Primary Trip Motivation

Arts & Culture
Transportation
First Nations
Value for money
Wildlife

Ease of access
Outdoor activities
Attractions
Friendly people
Marine activities
Environment
Other

Scenic beauty

Friends & family 32%

0% 5% 10% 15% 20% 25% 30% 35%

Figure 6 Primary trip motivation
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Primary Trip Planning Information Source

When visitors were asked the primary information source they used to plan their visit to the
Region, 35% indicated their information source was a previous visit; 24% had searched for
information via the Internet; 22% were advised by family and friendst 9% of visitors had
lived in the region previously. AlImost 100% of respondents found their primary trip planning
information sources useful.

Primary Trip Planning Information Source

Brochures at Attractions

TVI website

Newspaper

Brochure at accommodations
Visitor Information Centre
WWW Travel Sites

DMO Guide

Other

Ex-resident

Friends & family

Internet exc. TVI

Previous visit 35%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Figure 7. Primary source of trip planning information
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Frequency of Visits

A significant proportion of visitors (82%) had visited the region previously. Eighty-percent of
respondents indicated they had visited the Region in the past two years, excluding their
current trip. Nineteen-percent of visitors stated said this was the first visit to the region. The
highest frequency of repeat visits was two to three occasions at 26% and 18% of visitors had
visited the region between four and seven times, respectively.

Frequency of Visits in Last Two Years

15+ visits

8-14 visits

4-7 visits

2-3 visits

1 visit

0 times

Within last two years overall 80%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Figure 8. Frequency of visits to the region not including current trip
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CHARACTERISTICS OF THE TRAVEL EXPERIENCE

Travel Modes: Arrivals

Visitors were asked if the primary purpose of their visit was business or leisure; 80% were
visiting primarily for leisure and the remaining 20% in the region for business purposes.
Eighty-one percent of the business travellers interviewed had previously visited for either
business (58.3%) or leisure (22.8%). Of the business travelers, almost half (49%) had
participated in a leisure activity while in the region on business.

When visitors were asked how they arrived in the region, 59% indicated they had travelled
on BC Ferries; 29% had flown on a commercial airline; 9% had travelled on a US Ferry; 2%
used a float plane with 1% arriving by private vessel.” Note: Researchers spent more time
conducting surveys at BC Ferries and international/regional airports with proportionately
less time at US Ferries and Harbour Air.

Travel Modes: Arrivals

Private vessel h 1%

Float plane l 2%

US Ferries - 9%

0% 10% 20% 30% 40% 50% 60% 70%

Figure 9. Travel mode by arriving visitors

% Note: Researchers spent proportionately more time collecting questionnaires at BC Ferries and international/regional airports
with proportionately less time at US Ferries and Harbour Air based on relative sample size.
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Arrivals Methods

The arrival method was compared with the Exit location of the interviewT data indicates
that visitors did not always arrive and leave via the same method of transportation.

80% A

68%

70%

60%

50% -

40%

40% -

30% -

20%

10% -

0% -

Ferry Terminals (BC and US) Airports (International/Regional/Float)

Figure 10. Comparison of arrival and exit modes n=2034
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Transportation Modes

Private vehicles were the most popular mode of transportation used by surveyed visitors in
the Region. Although rental vehicles> A Yy Of dakerk gbskrved, th& dvere not recorded
as a separate category. ¢ K 8theMd&tegory refers primarily to visitors who chose to walk;
use a private vessel; or take a taxi.

Mode of Transportation

Bicycle <1%

Bus . 3%

rv [ 6%

Other - 8%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Figure 11. Visitor transport modes during visit
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Time spent in region

Visitors were asked were asked to select were they had spent at least one hour in one or
more of the seven Vancouver Island Regions. Almost one-third of visitors had spent time in
the South Island; 26% had visited the Central Island and 16% had visited the North Central
Region. The Gulf Islands were visited the least often. Visitors were shown a map outlining
the Vancouver Island sub-regions to help ensure accuracy of response.

Time Spent By Visitors In Each Region

Gulf Islands

North Island

Pacific Rim

South Central

North Central

Central Island

South Island 28%

0% 5% 10% 15% 20% 25% 30%

Figure 12. Time spent by visitors in each regionT more than one hour in any region

‘ '\Eourism
ancouver
28| Page ‘ Island



F .
Se 3 Port Hardy 4
\

7 mY Alert

® - /i Bay

Telegraph
Cove

AN
Y

AL

’ § b

/| Campbell ‘*%‘q

7 River @\
N,

Mt. Washmg!on. \Cqurten ay

~

Port Alberni @
N

N J e
0 100 km Ucluelet o

Port Renfre!

S

.3

ol Sy N
Ladysmith ™ gis T

) Bamfield ~——_/

South Island
South Central
Central Island
Pacific Rim
North Central
North Island
Gulf Islands

NS WN -

Qualicum Beach
® g Parksville _ -
fobi

-
O

A Nanaimo &5 Q\ 7 4

4 N
Chemainus 3.
@

5_7 = 7
2 Duncan \-L A
Sk 4;\
~ G

‘e 1 e
o

i ®
e { Victoria
Sooke

Figure 13. Map identifying regions

29| Page

‘ Tourism
~ Vancouver

Island




Duration of Stay

Visitors were asked the number of days they had stayed in the Vancouver Island Region
during their current visit. The most frequent response from 38% of visitors was 4 to 7 days;
second-highest was 25% of visitors staying 2 or 3 days and 16% of visitors staying 8 to 30
days. Another 3% of visitors were in the Region for 31 days or longer; about five-percent of
respondents visited for less than 24 hours.

Duration of Stay in Region

4 to 7 days

38%

31+ days F 3%
0% 5% 10% 15% 20% 25% 30% 35% 40%

Figure 14. Duration of stay in the Vancouver Island Region
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Primary Trip Activity

Visitors were asked to describe their single primary activity while on their trip to the region. The
responses were recorded as open-ended text and then coded into approximately twenty
categories. It is highly likely that respondents participated in more than one activity on their
trip; however, analyzing data recording multiple trip activities is problematic because of the high
sample number. The data indicates that dining and entertainment (including spas), sightseeing,
walking, visiting and shopping are the five most popular activities reported by respondents. >

Primary Trip Activity
Garden activities <1%
Hobbies <1%
Biking 1%
Camping 2%
Golf 2%
Arts/Culture/Festivals 2%
Marine (exc.kayaking) 2%
Kayaking 2%
Misc.Outdoor activities 3%
Hiking 4%
Rest & Relaxation 4%
Touring 4%
Wildlife viewing 4%
Attractions 5%
Beach activities (inc. surfing) 6%
Fishing (salt & fresh) 6%
Visiting %
Visting Friends & Relatives 7%
Shopping 7%
Walking 8%
Dining/Entertainment/Spas 11%
Sightseeing 11%
0% 2% 4% 6% 8% 10% 12%

Figure 15. Most Popular activity while in region

I -
Visitors could select more than one activity.
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Primary Visitor Accommodation

Visitors were asked their primary accommodation during their stay in the Vancouver Island

Region. Although some people had stayed in more than one form of accommodation, only
their primary choices were recorded.

The most popular choice was in a Resort, Hotel, Motel or B & B at 42%; while staying in the
home of friendsorfamile | OO02dzy GAy 3 F2NJ otz 2F NBRaAaLRYyRSydGao
were primarily second homes; private vessels or youth hostels. Campgrounds and RVs

accounted for almost 9% of accommodation with the remainder surveyed were day
trippers.

Primary Visitor Accommodation

No accommodations h 2%

Campground/ RV

9%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Figure 16. Primary Visitor Accommodation
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EVALUATION OF THE TRAVEL EXPERIENCE

Trip Satisfaction

Visitors reported a very high level of satisfaction with 98% of respondents citing they were

somewhat satisfied or very satisfied.

Somewhat satisfied

Neutral

Somewhat dissatisfied

Very dissatisfied

Don't know/refused

<1%

<1%

<1%

<1%

Visitor Satisfaction

o

0%

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Figure 17 Visitor satisfaction levels
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The Visitor Experience

When visitors were asked what they like most about the Vancouver Island region, the

greatest number, 66%, indicated it is the scenic beauty with 30% selecting the environment

w

and another 26% citing friendsandfr YA f & 02 y y S O (icAtégofyam@éntichK S
included specific lifestyle factors such as clean air and a slower pace of life. Visitors also
enjoy the outdoor activities available (20%); the friendly people (16%); wildlife (15%) and
marine activities (14%)."

Wh i KSNR

The Visitor 'Experience’

Transportation
Value for money
First Nations
Personal safety
Arts & culture
Ease of access
Attractions
Marine activities
Wildlife

Friendly people
Outdoor activities
Other

Family and friends
Environment

Scenic beauty

66%

0%

10%

20% 30% 40% 50% 60%

70%

Figure 18. The Visitor Experience

4 Respondents were given the option to select more than one category.
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Likelihood of Returning to Region

rtyzad omr: AYRAOFGSR AlG gl a WxSNE tA1SfteQ GKSe
gl a W{2YSorMb® (if DISNEBe @ AANf 8Q GKS@ ¢2dzZ R NBGdzNy >
given were the advancing age of the visitors or the distance they would need to travel in

order to get back to the region. This was especially true of International visitors.

Summer is the season 58% of visitors indicated they will mostly likely return. Another 17%
showed a preference for Spring and 14% chose Fall.

Likely To Return To The Vancouver Island Region
Don't know 1%
Not at all likely 0%
Not very likely 2%
Somewhat likely 7%

Very likely 90%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Figure 19. Visitor's likelihood of returning to region.
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Importance of Vancouver Island to Visit the British Columbia Region

Survey data indicate that the Vancouver Island Region was the primary reason for visiting BC
for almost 70% of visitors; less than 5% indicated that their visit to the Vancouver Island
Region was of little importance to their visit to BC.

Visitors were asked to rate on a scale of 0 to 10, how important Vancouver Island or the Gulf
Islands was in their decision to visit British Columbia. Zero indicated no influence at all and
10 indicated that Vancouver Island and the Gulf Islands was the single main reason for
visiting British Columbia.

Importance of Vancouver Island to BC visit
0= not important 10= very important

68%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Figure 20. Importance of Vancouver Island to visit.
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SUMMARY OF VISITOR COMMENTS

Finally, visitors were asked if they had any comments they would like to sharet most of the
visitors who completed the survey recorded comments. There are more than one thousand
comments from which several themes emergedt the top four were:

Scenic Beauty
Friendly People
Quality of life
Transportation

=A =4 =4 =

Respondents also shared specific suggestions and provided input regarding their experience
in the region.

THEMES
alye 02YYSyi(a | schidibautyilKNGS wWSEMRRNWAOBS & vdz2 iSa Ay Of
aL20 e2dz KIS KSNB®E 4, 2dzZQNB 62dzy RSR o6é& (GKS &8
GoOyRR et AGAY3A AY LINRAGAYS oAt RSNYySaa gKAfS KSNB
the trees, the ocean and the mountains¢g K| T Y2 NB O2dzZ R &2dz | 41 K¢ dGa?z
LQOS SN yaSiSKS | ANJ Aa INBFGdE 20230 KB NBHR QA RE 3/ d2
1y26 K2g lyezyS O2dAR g+t lFgle& FTNRY | LI OS ¢

Many others commented on the friendly people they encountered. Quotes include:

G! LILNBOALFGS GKS K2aLAGlrItAdGede axSNB (f KENBDEF YR
GCNRASYRfe& LIS2LSd 2SS FStd 6StO02YS KSNBP: at S2L
f 20St e LISHWNRASHRE®BR{ dzZIS2NIf SPé¢ ¢ KS t S@PSt 2F a4 SNDJ
FNASYRE & d¢

Other comments revolved around the quality oflifeA Y G KS wS3IA2yd vdzziSa AyC
jdzt t AGedé a9yez2e LaflryR ftAFSPE a52yQu Sttt S@S
laid-0 I O1 ®¢ abAOS LI I OS (2t P2¥BSARYRANBOESEWE 61 & dHmf
0SSO0l dza S A G KBS NBS 14D S\Ravt diér SINE NBf F EAYy I GNA LD azil
G[A1TS Al a2 YdzOK LQY Y2@Ay3 KSNB®E

¢tKS KAIKS&ad LINFAaS NBROSAOSR A& adzYYSR dzLld Ay (K
family reunion from different parts of the USA. When my brother was diagnosed with

stomach cancer and given six months to live, he said his #1 place to visit before he died was
Victoriacl YR GKFG A& 6Keé 6S I NBE KSNB® hdzNJ gaAairid O2d

Many people indicated they already have a second home in the Vancouver Island Region

‘ Tourism
‘ Vancouver
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while others indicated they plan to relocate to the Region.
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A significant number of visitors expressed concern at the perceived high cost of
transportation to the region and stated that transportation costs could be a barrier to more
frequent and/or future visits.

VISITOR COMMENTS
f Mv/ 2K2 ySSRa | at2NB 2N 1Az2a]l 2y airAiaSo
9 Let people swipe their own credit cards at BCF terminals to speed lines up.
 Make a trail map of the Galloping Goose available.
9 Utilize a better recycling system on the Island.
¢ Lyadltt | tf2y3ISNI Ndzysle 4G t2NI | FNRe@
1 A small fridge in your room would be a nice service.
1 Westlet is wonderful but needs some bigger seats for bigger people.
9 Need more Spas that locals can afford. Locals are tourists too.
9 Not enough campgrounds on the Islands.
9 Put VICs in Airports and on BC Ferries.
T Campsites need more showers and flush toilets.
i Hard to read signs, especially street signs. Make them more visible with florescent

paint and larger print.

9 Add mileage to signs indicating distance to venues.

9 Provide a bus connection from Duke Point Ferry terminal.

Would like to see more of a First Nations presence.

9 Hard to figure out how to get to Vancouver Island from Seattle, when on the BC
Tourism website. Provide more specific information and include distances.

9 City tour buses need to run later. They stop at 5:00 p.m.

9 Hotels need to band together and offer 3 nights for the price of 2.

I Offer more free events for children.

9 Offer 1 free ferry ride after 4 full fares have been paid.

9 Offer deals for specific groups C i.e. ¢ fishermen ¢ could pay for their fishing license
if they stay at your hotel/motel/B&B.

9 Offer qualified staff to babysit children so parents can go out.

9 Use fish licenses for wild salmon enhancement.

9 Provide tour packages to Gulf Islands and up and down Vancouver Island.

T hTFSNI aolNBo2FdGé LIRoSNIFYR alAfoz2l i

9 Provide more information about attractions and accessibility for people with
disabilities. (May be increasingly important due to aging population.)

T tNRBY23GS Y202NDeOtS 6FyR 0AO20OfS NRdziSao
what they do in Oregon. Have Diners, Ice Cream and Hot Chocolate stands en route
and place their location on a map.

9 Put ATMs on ferries. Put ATM locations in brochures.

9 Run flights for tourists in old war planes ¢ like they do in Florida ¢ very popular with

tourists.

I Tourism VIC hours are too short. Provide more information on local attractions and
activities at VICs.

‘ Eourism
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Sell BC road maps over the Internet so tourists can pre-plan visit.

Would have liked to have rented kayaks on Comox Lake ¢ good business for

someone to start.

Provide a magazine that caters to mid-age (Baby Boomer) tourists.

Allow tourists to use a credit card at South Terminal at YVR.

Provide more information on Island lakes and rivers. It would be good for fly-fishing.

Add that information to VICs and websites. Have a more detailed map of Vancouver

Island and include more contact numbers.

1 BC Museum only covers the Coastal Region. What about the rest of BC? Very poor
coverage of the rest of BC.

9 The last experience an airline passenger has is with Airport Security ¢ and that can

leave a very bad impression with tourists.

Beautiful here. Nice to see no bums on the street like there are in Calgary.

We were approachedbyt2 2 YIFye& 6S33FNE® 28 R2y Qi KI @S i

Campgrounds are difficult to find.

Canadian government should negotiate with the European Union to allow tourists

to import privately caught fish.

9 The age barrier in pubs means you are losing money from families travelling with
children.

9 Several people expressed concern that the Coho would be relocating to Sidney.

Tourists indicated they would not return to Victoria if that were the case.

=A =

= =4 =

T ctiKS GNBSa |G t2212dziad LGQa KIFENR G2 asSs i

9 Put Casinos on BC Ferries to help pay for them.

9 American tourist said: In Washington State, all the ferries are free.

9 Figure out the cost of the trees and let us buy them to save them.

 { dzNLINR & S Ri AILLILIAGHE2ND S R

 How about a deal for people who like Canadians?

f /FYLIWBStEf WAGSNI ! ANLIRNI Aa (22 20SNJ SIf2dza ¢
airport again.

T IARS GKS altSa GFE 6KSYy 6SQNB aK2LILAy3ID

1 5ARY QG NBIFItATS GKS / fALIISNI gFa& WLI &2aSy3asSN 2

9 Friendly people everywhere except in Tofino where everyone was miserable. Port

I F NR& | fa2 NBOSAOSR LI22NI NBOASgsa 2y WIFNARSYF
9 Promote Canada Day to American tourists and suggest they wear red and white on

July 1%,
9 Re-open the tunnel to Newcastle Island as a tourist attraction.
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SUMMARY

Almost 70% of respondents surveyed stated that the Vancouver Island region was their
primary reason for visiting British Columbia, indicating a very high level of consumer
acceptance of the Vancouver Island region as a desirable destination. Excluding Vancouver
Island residents, almost half of regional visitors were from other parts of British Columbia
and almost a third were from other Canadian provinces. The balance of visitors constituted
those from the United States and International markets at roughly a fifth were US and a
tenth were International visitors overall.

Of the 26% of respondents who were from other provinces, Alberta accounted for slightly
more than half and almost 30% were from Ontario.

Washington and California visitors accounted for more than 50% of US visitors and a third
GSNBE TNRY WhiKSND &0GFGS&as LINAYLFNMAE &in¢cSELFa | Y R
markets, Oregon represented slightly less than ten-percent of respondents.

The top five international origins in descending order were the United Kingdom; Germany;
Netherlands; Australia; and Switzerland. Caution should be used with this data as non-
English speakers were essentially excluded from the survey.

Almost 70% of respondents can be classified as baby boomers or seniors; almost 20% were
aged under 35 and the balance 15% were between 35 and 44 years old.

Visitors reported a high level of education with almost 80% of respondents attaining post-
secondary educationT almost 50% of respondents held a degree and a further 20% held a
College or Technical diploma.

Overall, half had spent between $100-500 on the day before they exited the region and
about ten-percent had spent more than $500. This data may not reflect average daily
expenditures as visitors may have spent disproportionately more on the penultimate day of
their vacation settling their accounts with accommaodation providers; vehicle rentals; etc
and/or spent on souvenirs.® A high percentage of visitorsT 80%T were in the region for
leisure.

Yt NBOA2dza RE&Q SELISYRAGAINE RIFGE gl & 02ttt SOGSR a4 GKAA | Y2dzi
Grar(i2NBEQ NBO2f f Sthelrdneirg/téip. 2 F SELISYRAGdzNB&A F2NJ
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Almost 90% of respondents cited the internet; previous visit experience; advice of friends
and relatives; and/or were ex-residents as their primary sources of information. A small
percentage cited using Destination Marketing Organization collateral material or
stakeholder brochures as their primary information sources. Further research needs to be
conducted on this topic as it is unclear how visitors use or used any or all of the available
resources in combination, or, as their single exclusive source.

A high percentage of visitors had visited the region in the last two year and a further almost
20% indicating they had not visited prior to being surveyed. Eighty-one percent of
respondents indicated they had visited the Vancouver Island region in the past two years.
Further, more than 40% of respondents had previously visited the region between two and
seven times overall, indicating a high level of return visitation.

When visitors were asked how they arrived in the Region, almost two-thirds indicated they
had travelled by BC Ferries; a third had flown on a commercial airline; almost a tenth had
travelled on a US Ferry; two-percent arrived by float plane and a further one-percent by
private vessel. The data reflects the high reliance the regional tourism industry has on the
BC Ferry Corporation and commercial airlines for economic health and stability.

Visitors were asked if they had spent at least one hour in any of the seven Vancouver Island
regions. Of the 2,637 visitors who completed the survey; 28% had spent time in the South
Island; 26% had visited the Central Island; and 16% visited the North Central Region. The
Gulf Islands were visited the least often.

In general, visitors a majority of visitorsT 63%--indicated they had stayed in the Vancouver
Island region for short-getaway or medium length stayst less than a week. Almost 20%
stayed for a week or longer and a small percentage had stayed for longer than one month.
About five-percent of visitors had visited for a day or less.

| 2y OSY A2yl § FOO2YY2RIGA2Y 2LJiA2ya | 002dzyGSR ¥
choices and almost forty percent stayed with family and friends, accounting for the majority
of respondents. Visitors also stayed in second homes; private vessels and campgrounds.

Respondents reported a very high level of satisfaction with their trip to the Vancouver Island
wSIA2Y BAGK ody:: OAGAYy3a GKS@ gSNB WOSNE alGAaTa
experience.

The Vancouver Island region appears to have the most appeal to adult couples or groups of
three or more travelling together, which underscores the demographic data describing age
ranges of visitors. Families travelling with children comprised 12% of respondents overall.
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Summer is the predictably the most popular season to visit, although more than a third
showed a preference for travelling to the region in the shoulder spring and fall seasons.

Visitors most liked scenic beauty; the environment; and visiting friends and family. Other
lifestyle factors such as clean air and the slower pace of life were also important to visitors.
Visitors also enjoyed the availability of outdoor activities; friendly people; wildlife viewing
opportunities; and access to marine activities.

Almost 90% indicated it was very likely they would return-those who indicated it was
somewhat likely or not very likely they would return gave the most common reasons as
their advancing age and/or the distance they would need to travel in order to return to the
Region. This was especially true of International visitors.

Anecdotally, four themes emerged in visitor comments; scenic beauty; friendly people;
quality of life and transportation issues. The majority of comments were recorded verbatim;
were positive; and speak well of the Vancouver Island region. However, visitor comments
should be reviewed in the appropriate section of the report for readers to come to their
own conclusions.

Transportation and transportation related issues appear to garner the highest proportion of

negative comments, however, it should be noted that not all recorded comments are

presented in this report. It should be stated that specific transportation related issues, per

se, are outside the scope and mandate of this survey. Clearly, transportation and access is

ONRGAOFE (2 GKS NBIA2YyQa (2 dzNRréhefin-Begtivadza G NB | Y R
transportation related issues research should be considered to better understand the

implications of this very important topic.
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Appendixt Exit Survey

Good morning / afternoon / evening. My name is and I'm conducting a survey on behalf of
C2dzNRAY 2| yO2dz@SNJ Latl yR® L QR f algndregiore May |pldase & 2 dz | 6 2 dzi
speak with someone in your travel party who is knowledgeable about your trip planning and expenditures?

1. Would you have approximately 8 minutes to answer some questions? If you
participate, we would like to offer you a token of our appreciation for your time.

A YES A NO Are you sure?ou will receive a token of our appreciation for completing the interview?
Thank you.

2. Have you or anyone in your travelling party previously participated in a survey for
Tourism Vancouver Island on this trip?

A YES You need only to complete oneaqumeste on this trip. Thank you for your cooperation and enjoy your stay
here today.

/AENO

3. Where do you live (usual place of residence)? (USE CODE)

A VANCOUVER ISLAND & THE GULF ISEANI Thanks for agreeing to participate, however we are

SURVEY interviewing non residents
ABC Go to Q5
A PROVINCE: Go to Q6
AESTATE: Go to Q6
AEINTERNADNAL: Go to Q6

4. Are you part of an organized tour group?

Z£NO /E YES EXIT SURVEManks for agreeing to participate, however we are only interviewing
independent travellers.

5. To start, we have a few questions about your current trip.

—IF FROM BC What was the primary purpose of your trip? Was it for Leisure, Visiting
Friends and Family or Business?

£ LEISURE Go taQ7
A VISITING FRIENDS & FAMILY Go taQ7

‘ Eourism
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£ WORK/BUSINESS ACTIVITY GotoBox 1

/£ OTHER (SPECIFY ) Go taQ7
/£ DK/NR Go taQ7

IF NOT FROM BC 6. What was the primary purpose of your trip to British Columbia?
Was it for Leisure, Visiting Friends and Family or Business?

/£ LEISURE Go taQ7

/£ VISITING FRIENDS & FAMILY Go taQ7

/£ WORK/BUSINESS ACTIVITY Go tBox 1

/£ OTHER (SPECIFY ) Go taQ7

/£ DK/NR Go taQ7

BOX 1: Business Travellers

Including the day you left your residence and the day you will return, how many days will
you be away from your residence for this trip? Days (Consult calendar:
include day left and day returning.)

a) How many of those days were spent travelling in British Columbia?
Days

b) And how much time was spent in the Vancouver Island region?

/E NONE JUST PASSING

THROUGH HOURS OR DAYS /A DK/INR

)y ASK IF OVERNIGHT TRAVELLERS In Canadian dollars, what were your travel

partyds total expenditures yesterday, i ncl u

$ = AEDKNR

d ASKIF DAY TRIPPERSI n Canadi an doll ar s, what wil |l

expenditures be today?
$ = KAEDKNR

e) ASK IF HEARD ABOUT V.l. How did you hear about Vancouver Island? (Do n 6 t
prompt, record responses)

d



AATTENDED A CONFERENCE

AEATTENDED A MEETING

ABEEN HERE BEFORE FOR LEISURE

A BEEN HERE BEFORE FOR BUSINESS

AOTHER

AOTHER

f)  On this trip, did you spend any time participating in a leisure activity?
AEYES ANO A DKINR

g) What was your primary leisure activity?

h) Other leisure activity?

i) How long did you spend on your leisure activity?

HOURS OR DAYS A DKINR
j) How likely is that you will return to Vancouver Island for pleasure?

AEVERY /£ ASOMEWHAT /ZAENOT VERY ANOTATALL A
LIKELY LIKELY LIKELY LIKELY LIKELY DK/NR

That concludes our interview. Thank you for participating!

7. On this trip, what was your primary destination on Vancouver Island and the Gulf
Islands (place that you spent the most time)?

AENONE, TOURING A DK/NR

8. We are interested in the places people visit while travelling in the Vancouver
Island and the Gulf Islands. On this trip, did you stop and spend time at (At least
1 h o u@opsélt Regional District Map)

‘ Gourism
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a) South Island (Victoria, Sooke, Sidney) AEYES /ANO
b) Central Island (Nanaimo, Parksville, Coombs, Qualicum) /EYES /ENO
¢) South Central (Duncan, Chemainus) AEYES /ANO
d) Pacific Rim (Port Alberni, Tofino, Ucluelet) /EYES /ENO
e) North Central (Courte@amymiox, Campbell River) AEYES ANO
f) North Island (Port McNeill, Port Hardy) AEYES ANO
g) Gulf Islands /EYES /ENO

9. How did you get to Vancouver Island?

a) BC FERRIES A Nanaimo/Duke Poi A& Nanaimo/Bs/assen

b) US FERRIES A MV Coho /E Clipper

c) COMMERCIAL AIRLINE SPECIFY A

d) FLOAT PLANE SPECIFY /E

e) PLEASURE CRAFT/PRIVATE VESSEL

f) OTHER SPECIFY Y

IF HARBOUR AIR...

A SCHEDULEL ASCENIC

a) How did you hear about Harbour
Airds services?

b) What service(s) are you experiencing today?

FLIGHT

TOUR

A DK/NR

A DK/NR

A DK/NR

A DK/NR

A DK/NR

A DK/NR

A DK/NR

/A Swartz Bay

A Washington State Ferries

/EPRIVATE
CHARTER

IF FROM BC 10. What was your primary (most often used) mode of transportation

while on this trip?

46| Page
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A CAR/TRUCK/MC ERV AEBUS ABICYCLE AOTHER A DKINR

IF NOT FROM BC 11. What was your primary (most often used) mode of transportation
while on Vancouver Island and Gulf Islands?

A CAR/TRUCK/MC ARV AEBUS ABICYCLE AOTHER A DKINR

12. Including the day you left your residence and the day you will return, how many days
will you be away from your residence for this trip? Days (Consult calendar;
include day left and day returning)

13. How many of those days will be spent travelling in British Columbia?
Days

14. And how much time was spent on Vancouver Island and the Gulf Islands?

/E NONE JUST PASSING

THROUGH HOURS OR NIGHTS A DK/INR

IF SPENDING TIME IN REGION 15. What is your primary (most time spent) leisure
activity while on Vancouver Island and the Gulf Islands?

/ENONEE DK/NR

16. On this trip, which of the following best describes your primary (most often used)
type of accommodation on Vancouver Island and the Gulf Islands?
/AFRIENDS Or ANOT

/E Resort/Hotel/MOtel/B&B AE Campground/RV Relatives OVERNIGHT A OTHER

17. What kinds of activities would you like to do if you came back to VI? What would
bring you back to Vancouver Island and the Gulf Islands? (Don 6t pr ompt, record
multiple responses, if any)

A FAMILY/FRIENDS A FRIENDLY PEOPLE
AEATTRACTIONS A SCENIC BEAUTY
AEARTS & CULTURE A KAYAKING

A CAMPING AEFISHING

/A PUBLIC GARDENS AMARINE ACTIVITES
A HIKING AWALKING
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AWINERIES /A CUISINE/FINE DINING

A SHOPPING A FIRST NATIONS
AEFESTIVALS AOTHER
/EDK/NR fE

OTHER

ASK IF OVERNIGHT TRAVELLERS 18. In Canadian dollars, what were your travel

partyodos total expenditures yesterday, i ncl
$ /BEGAN TRIP TODAY  ADK/NR
ASK IF DAY TRIPPERS 1 9 . I n Canadian dol |l ar s, what

expenditures be today?

$ A BEGAN TRIP TODAY A DK/NR

ud:i

ng

I would now like to ask you some questions about your previous travels to
Vancouver Island and the Gulf Islands.

20. Before this trip, had you been to Vancouver Island and the Gulf Islands?

AEYES Go to Q21 AENO Go to Q22 /EDK/NRGo to Q22
21. How many times have you visited Vancouver Island and the Gulf Islands in the past
two years excluding this trip? Time(s)

ASK HOW HEARD ABOUT V.I. 22. How did you first hear about Vancouver Island and
the Gulf Islands? Select all thatapply (Don 6t pr o mpesponsep c or d

A TRAVEL SITBSTip Advisor etc ANEWSPAPER/MAGAZINE
AEVISITOR CENTRE FAEBROCHURE AT OTHER ATTRAC™
FAEBROCHURE AT ACCOMMODATIONS /A Vancouver Island WEBSITE

A FROM FAMILY/FRIENDS /A Other INTERNET sites

A TOURISM GUIDE /A BEEN HERE BEFORE

A DKINR A OTHER
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ASK HOW PLANNED FOR TRIP. 23. What was the primary information source you

used to plan your trip to Vancouver Island and the Gulf Islands? (Don 6t prompt, recor
response)

ZE INTERNEGther than VI site /A NEWSPAPER

A VISITOR CENTRE A BROCHURE AT OTHER ATTRAC”

/A BROCHURE AT ACCOMMODATIONS £ Vancouver Island WEBSITE

/EFROM FAMILY/FRIENDS A TRAVEL SITESTip Advisor, etc

A TOURISM GUIDE /A BEEN HERE BEFORE

/E DK/NRIF CHECKED GO TO Q25 A OTHER

24. Did you find that information useful?

AENOT AT ALL
/AEVERY USEFU GESSE?:'\SEWHAT GESI\IIE('):LVLERY USEFUL
A DK/NR

25. On a scale of 0 to 10, how important was Vancouver Island and the Gulf Islands in
your decision to visit British Columbia?

0 indicates no influence at all and 10 indicates that Vancouver Island and the Gulf
Islands was the single main reason for visiting this province.

26. What were your primary motivation for your visit to Vancouver Island and the Gulf
Islands? (Dondt pr o mpitstrespoase r d

AEVALUE FOR MONEY FAESAFETY

A SCENIC BEAUTY A TRANSPORTATION
AEFRIENDLY PEOPLE AOUTDOOR ACTIVITIES
AATTRACTIONS AWILDLIFE

FAEEASE OF ACCESS AMARINE ACTIVITIES
AEENVIRONMENT AEFIRST NATIONS
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AEARTS & CULTURE AOTHER

A DK/NR AOTHER

27. What did you like most about Vancouver Island and the Gulf Islands? (Do n 0 t
prompt, record multiple responses if any)

A VALUE FOR MONEY A SAFETY

A SCENIC BEAUTY A TRANSPORTATION
AEFRIENDLY PEOPLE A OUTDOOR ACTIVITIES
A ATTRACTIONS A WILDLIFE

A EASE OF ACCESS AMARINE ACTIVITIES

A ENVIRONMENT A FIRST NATIONS
AARTS & CULTURE AOTHER

A DK/NR A OTHER

28. How satisfied are you with your trip to Vancouver Island and the Gulf Islands?

FEVERY A SOMEWHAT FAENEUTRAL A SOMEWHAT FEVERY A DK/NR
SATISFIED SATISFIED DISSATISFIED DISSATISFIED

29. How likely is that you will return to Vancouver Island and the Gulf Islands for
pleasure?

AVERY LIKEL" £SOMEWHAT LIKEI ANOT VERY LIKEL /ENL?KTEAL-LALL A DK/NR

30. What time of year do you plan to return?

/&£ WINTER £ SPRING A& SUMMEF AFALL

2 I

i

b2gr LOR fA]S

] I F¥S¢ Y22NB [ dzSaiA2yva

31. Including you, how many people are in your travel party today? How many are
children under18 and how many are adults?

¢

Adult(s) Child(ren) (under 18) =
Total
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32. How many leisure trips have you taken in the past 12 months including this trip?

/A DK/NR

33. In which age category are you?

A A.UNDER 24 YEARS FEE.5564 YEARS
/EB.2534 YEARS AEF.65 YEARS OR OLDER
A C.3544 YEARS A G. DK/NR

A D.4554YEARS

34. What is the highest level of education that you have completed?
/A A.LESS THAN HIGH SCHOO /EE. UNIVERSITY DEGREE
/EB. HIGH SCHOOL /A F. MASTERS/PHD DEGREE

/A C. SOME TECHNICAL COLLEGE OR UNIVERSITY /A G. OTHER

/ED. COLLEGE OR TECHNICAL DIPLOMA /EH. DK/NR
35. Gender of respondent( Recor d, dondt ask)
/EMALE /EFEMALE

36. Do you have any comments that you would like to share with us?

37. As a follow-up to this interview, we would like to contact you after your trip to inquire about
the rest of your trip to British Columbia, Vancouver Island and the Gulf Islands. Participation
would involve completing a questionnaire that will be emailed to you. All contact information
will be kept confidential and only used for this study. Would you be willing to participate?
‘ Tourism
~ Vancouver

51|Page Island



AEYES

AENO

IF YES (DOUBLE CHECK ADDRESS/INFO FOR ACCURACY)

May | get your name and email address?

Name:

Email Address:

Thank you for participating!
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