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EXECUTIVE SUMMARY 
 

The 2008 Tourism Vancouver Island Visitor Exit Survey was conducted to discover the origin 

of visitors to the Vancouver Island Region; their motivation for visiting; which of the seven 

Vancouver Island Regions they had spent the most time; the level of trip satisfaction; and to 

determine the information sources visitors had used to plan their trip. 

The Visitor Exit Survey was designed to gather data on the motivation and travel experience 

of the tourism markets visiting the Vancouver Island Region from off-Island. The results will 

assist the tourism industry by identifying: 1) Where visitors are visiting from, 2) Primary 

motivation of visitors, 3) Information sources used to plan visit, 4) Most popular sub-regions 

visited, 5) The likelihood of repeat visits and 6) Anecdotal comments from visitors to the 

Region.  

Permission was secured to conduct surveys at 13 exit points on Vancouver Island with a 

projected target of 5,000 surveys within a five-month period. In total, 4,473 people were 

interviewed, with 2,637 completed surveys of non-Vancouver Island Region residents. The 

survey was conducted at BC Ferry Terminals, Regional Airports, MV Coho, MV Clipper and 

Harbour Air Float Plane Terminals. Visitor exit data was collected April 2 to September 5, 

2008. 

The survey questionnaire was developed with the assistance of Tourism British Columbia 

(TBC) who also provided technical support and training in the use of Palm Pilot PDA data 

collection equipment. The questionnaire design was based on existing TBC questionnaires to 

provide a parallel base line to existing TBC studies.  

A three-person research team was assembled to conduct the visitor surveys electronically at 

Vancouver Island exit points from Port Hardy to Victoria. The research team estimated a 

representative sample size for each location based somewhat proportionately on exit 

location traffic.  

Tourism Vancouver Island recognizes seven distinct marketing regions within the Vancouver 

Island Region: South Island, South Central, Central Island, Pacific Rim, North Central, North 

Island and the Gulf Islands. Researchers asked visitors about time spent in all seven regions.  

Researchers intercepted visitors randomly at each of the 13 exit points. At less busy venues, 

such as Port Hardy regional airport and float plane terminals, all visitors were asked to 

participate in the survey because visitor traffic was inadequate for random sampling. 

Survey data was downloaded on a regular basis into a database at Tourism Vancouver 

IslandΩǎ offices. This data was subsequently transferred into the Statistical Package for the 
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Social Sciences (SPSS) program at Vancouver Island University. University staff assisted with 

data analysis and interpretation using the SPSS program. 

The sample was conducted at regional airports and BC Ferry terminals connecting 

Vancouver Island to the mainland, excluding the Departure Bay Ferry terminal, which was 

under construction for the duration of the survey. Surveys were also conducted at the MV 

Coho, MV Clipper and Harbour Air terminals. 

Survey results indicate that the Vancouver Island region was the primary reason for visiting 

BC for almost 70% of visitors. Forty-one percent of surveyed respondents were from 

Vancouver Island or the Gulf Islands; 27% were from other parts of BC; 15% from other 

provinces; 11% from the United States and 6% were International visitors.  

Excluding Vancouver Island residents, 45% percent of respondents were from other parts of 

British Columbia, 26% from other provinces, 19% from the United States and 10% were 

International visitors.  

Twenty-six percent of respondents were from other provincesτ the top five provinces 

represented were: Alberta (51.6%); Ontario (27%); with Manitoba and Saskatchewan tied at 

6.3%; and Quebec at 4.7%. 

Of the 19% of visitors from the United States, the top four states represented were: 

Washington (36.8%); ΨOtherΩ ǎǘŀǘŜǎ όопΦс҈ύΤ California (17.6%); and Oregon (8.3%). 

The top six responses ƻŦ ΨhǘƘŜǊΩ ǎǘŀǘŜǎ were:  Texas (24%); Arizona (21%); Colorado (15%); 

New York (12%); Utah (11%); and Florida (10%) of the 34.6% responding to this category. 

The top five international origins in descending order were the United Kingdom; Germany; 

Netherlands; Australia; and Switzerland. 

Visitors age 45 to 64-years represented 46% of the visitors to the Vancouver Island Region. 

Of the remaining age groups, 20% were 65 and older; 15% were 35 to 44; 12% were 25 to 

34; and 7% were under age 24. 

Visitors reported a high level of education with 78% of respondents attaining post-

secondary education. The highest percentage (32%) reported holding a University Degree 

with the second highest number having either College or a Technical Diploma (21%); 14% 

held a Masters Degree or PhD (including Medical Doctors); and 11% with some Technical; 

College; or University. Overall 96% of respondents were High School graduates and three-

percent reported less than High School graduation. 

When visitors were asked how much their group had spent on the day prior to the survey, 

the most frequent response was from $101 to $300 (29%); 16% spent $301 to $500; and 
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11% spent more than $500. Combined, these three groups collectively (56%) spent more 

than $100 the day prior to leaving the Region.  

While 20% of visitors reported being in the region on business, 80% were in the region for 

leisure. Some people were on Vancouver Island from Powell River on the mainland for 

medical appointments; others from remote communities came to shop; attend school or as 

a stopover en-route to another location. 

When visitors were asked the primary information source they used to plan their visit to the 

region, 35% indicated they relied on information from a previous visit; 24% had searched for 

information via the Internet; 22% were advised by family and friends; and nine percent of 

respondents had lived in the region previously. Eighty-two percent of visitors said they had 

spent time in the Vancouver Island region prior to their current visit.  

Eighty-one percent of respondents indicated they had visited the Vancouver Island region in 

the past two years. Nineteen percent of respondents said this was the first time they had 

been to Vancouver Island or the Gulf Islands. The most frequent number of repeat visits was 

from Ψн to 3Ω times for 26% of respondents; and 18% of respondents reported visiting from 

Ψ4 to 7Ω times, respectively.  

When visitors were asked how they arrived in the Region, 59% indicated they had travelled 

by BC Ferries; 29% had flown on a commercial airline; nine-percent had travelled on a US 

Ferry; two-percent arrived by float plane and a further one-percent by private vessel. 

Visitors were asked if they had spent at least one hour in any of the seven Vancouver Island 

regions. Of the 2,637 visitors who completed the survey; 28% had spent time in the South 

Island; 26% had visited the Central Island; and 16% visited the North Central Region. The 

Gulf Islands were visited the least often.  

Visitors indicated the number of days they had stayed in the Vancouver Island Region, with 

the most frequent response from 38% of visitors ǿŀǎ Ψ4 to 7 daysΩ. The second-highest 

number of visitors, 25% stayed Ψ2 or 3 daysΩ; and 16% of visitors stayed Ψ8 to 30 daysΩ. About 

three-percent of visitors were in the Region for Ψ31 days or longerΩ ŀƴŘ ŦƛǾŜ -percent visited 

for Ψless than 24 hoursΩ. 

Primary accommodation choice was a Resort, Hotel or B & B for 42% of visitors and 37% 

stayed with Family or Friends, respectively. Other visitors stayed in their second home; on a 

private boat; or at a campground. 

Respondents reported a very high level of satisfaction with their trip to the Vancouver Island 

Regioƴ ǿƛǘƘ фу҈ ŎƛǘƛƴƎ ǘƘŜȅ ǿŜǊŜ ΨǾŜǊȅ ǎŀǘƛǎŦƛŜŘΩ ƻǊ ΨǎƻƳŜǿƘŀǘ ǎŀǘƛǎŦƛŜŘΩ ǿƛǘƘ ǘƘŜƛǊ 

experience.  
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When visitors were asked what they like most about the Vancouver Island Region, the 

highest response frequency (66%) indicated scenic beauty; with 30% selected the 

environment; and another 26% citing frienŘǎ ŀƴŘ ŦŀƳƛƭȅ ŎƻƴƴŜŎǘƛƻƴǎΦ ¢ƘŜ ΨhǘƘŜǊΩ category 

reported specific lifestyle factors such as clean air and the slower pace of life. Visitors also 

enjoy the outdoor activities available (20%); the friendly people (16%); wildlife viewing 

(15%); and marine activities (14%). 

Almost 90% indicated it was very likely they would return. Visitors who indicated it was 

somewhat likely or not very likely they would return, gave the most common reasons as 

their advancing age and/or the distance they would need to travel in order to return to the 

Region. This was especially true of International visitors. 

The Vancouver Island region was the single main reason for visiting BC for almost 70% of 

visitors, however; less than 5% indicated their visit to the Vancouver Island region was of 

Ψlittle importanceΩ to their visit to BC.  

The largest number of visitors travelled either as a couple or with three adults together 

(43%) with another 19% of adults travelling alone. Larger groups (12%) consisted of four or 

more adults travelling together. Twelve-percent of respondents were families travelling with 

children.  

Fifty-eight percent visitors indicated they will mostly likely return in the summer; 17% 

showed a preference for spring; and 14% chose fallτthe remaining 11% stated they would 

most likely return in winter. 
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INTRODUCTION 
 

±ŀƴŎƻǳǾŜǊ LǎƭŀƴŘΩǎ ǘƻǳǊƛǎƳ ƛƴŘǳǎǘǊȅ ǊŜǉǳƛǊŜǎ ŘŜǘŀƛƭŜŘ ƛƴŦƻǊƳŀǘƛƻƴ about visitors who travel 

within the region to enable stakeholders to make informed marketing and customer service 

decisions. Tourism Vancouver Island has undertaken a significant visitor exit survey to 

provide the industry with this information. The study surveyed visitors to Vancouver Island 

and the Gulf Islands, from April to September 2008, as they were preparing to leave the 

Region from 13 exit points.  

This information will inform Tourism Vancouver Island about who visits the Region, their 

place of origin, travel motivation, trip satisfaction, and trip planning process. This in turn will 

help the industry to better market its products to meet the needs of the travelling public. 
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METHODOLOGY  
 

Exiting visitors were randomly intercepted at 13 exit sites during a five-month period, from 

April 2 to September 5, 2008. Visitors were asked a series of questions as they left the Island 

Region. All answers were recorded electronically; no paper questionnaires were used.  

Tourism industry stakeholders were asked to submit possible survey questions. The final 

questionnaire was adapted from an existing Tourism BC survey. The primary focus was to 

profile the origin and demographics of visitors to the Region. The Exit Survey Project was 

based at Tourism Vancouver IslandΩǎ offices in Nanaimo, British Columbia.  

Of the 4,473 visitors the Researchers interviewed, 2,637 completed the full survey. The 

survey was terminated if visitors indicated their permanent residence is in the Vancouver 

Island region. Forty-one percent of visitors intercepted were from the Vancouver Island 

regionτthe questionnaire was terminated at that point. Survey respondents were 57% 

Male and 43% Female.  

Questionnaires were conducted face-to-face and data was collected using a Personal Digital 

Assistant (PDA). Visitors were asked about communities in all seven Vancouver Island 

Regions: 

1. South Island 

2. Central Island 

3. South Central 

4. Pacific Rim 

5. North Central 

6. North Island 

7. Gulf Islands 

Research assistants collected data by intercepting visitors, explaining the project and asking 

for participation. Overall, each questionnaire took approximately fifteen minutes to 

complete. 

 Each visitor questionnaire was coded with a number and exit point location. Data was 

entered into an Excel spreadsheet and then into the Statistical Package for the Social 

Sciences (SPSS) for analysis at Vancouver Island University in preparation for the Final 

Report and Power Point presentations. A Vancouver Island University research technician 

provided assistance with coding and analysis. 

Exit Survey questionnaires were collected at 13 exit points (Ferry terminals and airports) 

from Port Hardy to Victoria: BCFC Swartz Bay, BCFC Duke Point, BCFC Comox, BCFC Port 
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Hardy, MV Coho, MV Clipper, Victoria International Airport, Nanaimo Regional Airport, 

Comox Regional Airport, Campbell River Regional Airport, Port Hardy Regional Airport, 

Harbour Air Nanaimo and Harbour Air Victoria.  (Due to construction at the Departure Bay 

Ferry Terminal, no surveys were conducted at that location.) 
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FINDINGS  

VISITOR CHARACTERISTICS 

 

Place of Origin 

 

Of the visitors surveyed, 41% were from Vancouver Island or the Gulf Islands; 27% were from 

other parts of BC; 15% from other provinces; 11% from the United States and 6% were 

International visitors.  

 

 

Figure 1a: Permanent Place of Residence 
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Place of Residence excluding Vancouver Island 

 

Almost 50% of respondents were from other parts of British Columbia; 26% from other 

provinces; 19% from the United States and 10% were International visitors.  

 

 

Figure 1b Place of Residence excluding Vancouver Island 
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Province of Residence 

 

Twenty-six percent of visitors from other provincesτthe top five provinces represented were: 

Alberta (51.6%), Ontario (27%), with Manitoba and Saskatchewan tied at 6.3% and Quebec at 

4.7% respectively.  

 

 

Figure 1c Residence by Province.  
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US State of Residence 

 

Almost 20% of visitors were from the United Statesτthe top four States represented were: 

Washington (36.8%), ΨhǘƘŜǊΩ states (34.6%), California (17.6%) and Oregon (8.3%).  

 

 

Figure 1d. US State by residence 
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¦{ {ǘŀǘŜ ƻŦ ǊŜǎƛŘŜƴŎŜΥ ΨhǘƘŜǊΩ 

 

Almost 35% of visitors from the United States selected their residence as aƴ ΨhǘƘŜǊΩ State. 

The top six responses were from:  Texas (24%), Arizona (21%), Colorado (15%), New York 

(12%), Utah (11%) and Florida (10%).  

 

 

 

Figure 1e. US State by residence - 'Other' 
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International Visitor Origin 

 

Ten-percent of respondents were International visitors; the top five nations represented 

were:  United Kingdom (39%); Germany (24%); Netherlands (18%); Australia (11%); and 

Switzerland (8%). 1 

 

 

Figure 1f. International Visitor Origin 

 

  

                                                           

1 This data should be used with caution as non-English speakers were effectively excluded from the survey. 
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Visitor Age Ranges 

 

Those visitors reporting 45 to 64 represented 46% of the visitors to the Vancouver Island 

Region. Of the remaining age groups, 20% were 65 and older; 15% were 35 to 44; 12% were 

25 to 34 and 7% were under age 24.  

 

 

Figure 2. Visitor Age Ranges 
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Education Levels 

 

Visitors to the Vancouver Island Region reported a high level of education with 78% having 

post-secondary education. The highest percentage (32%) reported having a University 

Degree with the second highest number having either College or a Technical Diploma (21%) 

with 14% having a Masters Degree or PhD (this number includes Medical Doctors) and 11% 

with some Technical, College or University. Another 18% were High School graduates with 

less than 3% reporting having less than High School graduation. 

 

 

Figure 3. Highest Level of Education attained 
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Expenditures 

 

Visitors were asked how much their group had spent on the day prior to the survey, 

including accommodation. The most frequent response was from $101 to $300 (29%) with 

16% spending $301 to $500 and 11% spending more than $500. Combined, these three 

groups collectively (56%) spent more than $100 the day prior to leaving the Region.  

While 33% of visitors spent $100 or less, with 17% reporting expenditures of $51 to $100 

and 16% spending $1 to $50, 12% reported spending nothing at all. 

However, it should be noted that most of the 12% who reported spending nothing the day 

before; either stayed with friends or family; or in their own second home; had friends or 

family treating them or had pre-paid their expenses.  
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Travel Party Size 

 

The largest number of visitors was travelling either as a couple or with three adults together 

(50%) Another 22% adults were travelling alone. Larger groups (14%) consisted of four or 

more adults travelling together; the same proportion of families with children. 

 

 

Figure 5. Travel Party Size 
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Trip Planning  

 

Visitors were asked if the primary purpose of their visit was business or leisure. 

Eighty-percent stated they were in the Region for leisure; 20% of visitors reported were in 

the region for business purposes. 

Visitors were also asked their primary motivation for visiting the Vancouver Island Region. 

While 32% identified friends and family as their primary motivation, 28% identified the 

scenic beauty of the region as the reason for their visit. ²ƛǘƘƛƴ ǘƘŜ ΨhǘƘŜǊΩ category (24%) 

are a significant number of visitors who indicated that it was a lifestyle factor; primarily rest 

and relaxation and accessing the outdoors their primary trip motivator(s). Anecdotally, some 

visitors also indicated they were staying in their second home or were conducting research 

because they are considering relocating to the region. 

 

 

Figure 6 Primary trip motivation 
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Primary Trip Planning Information Source 

 

When visitors were asked the primary information source they used to plan their visit to the 

Region, 35% indicated their information source was a previous visit; 24% had searched for 

information via the Internet; 22% were advised by family and friendsτ9% of visitors had 

lived in the region previously. Almost 100% of respondents found their primary trip planning 

information sources useful. 

 

 

Figure 7. Primary source of trip planning information 

  

35%

24%

22%

9%

3%

2%

1%

1%

1%

<1%

<1%

<1%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Previous  visit

Internet exc. TVI

Friends & family

Ex-resident

Other

DMO Guide

WWW Travel Sites

Visitor Information Centre

Brochure at accommodations

Newspaper

TVI website

Brochures at Attractions

Primary Trip Planning Information Source



24 | P a g e    

   

Frequency of Visits 

 

A significant proportion of visitors (82%) had visited the region previously. Eighty-percent of 

respondents indicated they had visited the Region in the past two years, excluding their 

current trip. Nineteen-percent of visitors stated said this was the first visit to the region. The 

highest frequency of repeat visits was two to three occasions at 26% and 18% of visitors had 

visited the region between four and seven times, respectively.  

 

 

Figure 8. Frequency of visits to the region not including current trip 
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CHARACTERISTICS OF THE TRAVEL EXPERIENCE 

 

Travel Modes: Arrivals 

 

Visitors were asked if the primary purpose of their visit was business or leisure; 80% were 

visiting primarily for leisure and the remaining 20% in the region for business purposes. 

Eighty-one percent of the business travellers interviewed had previously visited for either 

business (58.3%) or leisure (22.8%). Of the business travelers, almost half (49%) had 

participated in a leisure activity while in the region on business. 

When visitors were asked how they arrived in the region, 59% indicated they had travelled 

on BC Ferries; 29% had flown on a commercial airline; 9% had travelled on a US Ferry; 2% 

used a float plane with 1% arriving by private vessel.2 Note: Researchers spent more time 

conducting surveys at BC Ferries and international/regional airports with proportionately 

less time at US Ferries and Harbour Air.  

 

Figure 9. Travel mode by arriving visitors 

                                                           

2 Note: Researchers spent proportionately more time collecting questionnaires at BC Ferries and international/regional airports 

with proportionately less time at US Ferries and Harbour Air based on relative sample size.  
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Arrivals Methods 

 

The arrival method was compared with the Exit location of the interviewτdata indicates 

that visitors did not always arrive and leave via the same method of transportation. 

 

 

Figure 10. Comparison of arrival and exit modes n=2034 
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Transportation Modes 

 

Private vehicles were the most popular mode of transportation used by surveyed visitors in 

the Region. Although rental vehiclesΣ ƛƴŎƭǳŘƛƴƎ w±Ωǎ, were observed, they were not recorded 

as a separate category. ¢ƘŜ ΨOtheǊΩ category refers primarily to visitors who chose to walk; 

use a private vessel; or take a taxi. 

 

 

Figure 11. Visitor transport modes during visit 
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Time spent in region 

 

Visitors were asked were asked to select were they had spent at least one hour in one or 

more of the seven Vancouver Island Regions. Almost one-third of visitors had spent time in 

the South Island; 26% had visited the Central Island and 16% had visited the North Central 

Region. The Gulf Islands were visited the least often. Visitors were shown a map outlining 

the Vancouver Island sub-regions to help ensure accuracy of response.  

 

 

Figure 12. Time spent by visitors in each regionτmore than one hour in any region 
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Figure 13.  Map identifying regions 
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Duration of Stay 

 

Visitors were asked the number of days they had stayed in the Vancouver Island Region 

during their current visit. The most frequent response from 38% of visitors was 4 to 7 days; 

second-highest was 25% of visitors staying 2 or 3 days and 16% of visitors staying 8 to 30 

days. Another 3% of visitors were in the Region for 31 days or longer; about five-percent of 

respondents visited for less than 24 hours.  

 

 

Figure 14. Duration of stay in the Vancouver Island Region 
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Primary Trip Activity 

 

Visitors were asked to describe their single primary activity while on their trip to the region. The 

responses were recorded as open-ended text and then coded into approximately twenty 

categories.  It is highly likely that respondents participated in more than one activity on their 

trip; however, analyzing data recording multiple trip activities is problematic because of the high 

sample number. The data indicates that dining and entertainment (including spas), sightseeing, 

walking, visiting and shopping are the five most popular activities reported by respondents. 3 

 

Figure 15. Most Popular activity while in region 
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 Visitors could select more than one activity. 
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Primary Visitor Accommodation 

 

Visitors were asked their primary accommodation during their stay in the Vancouver Island 

Region. Although some people had stayed in more than one form of accommodation, only 

their primary choices were recorded.  

The most popular choice was in a Resort, Hotel, Motel or B & B at 42%; while staying in the 

home of friends or familȅ ŀŎŎƻǳƴǘƛƴƎ ŦƻǊ от҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎΦ ¢ƘŜ ΨhǘƘŜǊΩ ŎƘƻƛŎŜǎ όмм҈) 

were primarily second homes; private vessels or youth hostels. Campgrounds and RVs 

accounted for almost 9% of accommodation with the remainder surveyed were day 

trippers. 

 

 

Figure 16. Primary Visitor Accommodation 
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EVALUATION OF THE TRAVEL EXPERIENCE 
 

Trip Satisfaction 

 

Visitors reported a very high level of satisfaction with 98% of respondents citing they were 

somewhat satisfied or very satisfied.  

 

Figure 17 Visitor satisfaction levels  
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The Visitor Experience 

 

When visitors were asked what they like most about the Vancouver Island region, the 

greatest number, 66%, indicated it is the scenic beauty with 30% selecting the environment 

and another 26% citing friends and fŀƳƛƭȅ ŎƻƴƴŜŎǘƛƻƴǎΦ ¢ƘŜ ΨhǘƘŜǊΩ category mentions 

included specific lifestyle factors such as clean air and a slower pace of life. Visitors also 

enjoy the outdoor activities available (20%); the friendly people (16%); wildlife (15%) and 

marine activities (14%).4 

 

 

Figure 18. The Visitor Experience 

                                                           

4
 Respondents were given the option to select more than one category. 
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Likelihood of Returning to Region 

 

!ƭƳƻǎǘ фл҈ ƛƴŘƛŎŀǘŜŘ ƛǘ ǿŀǎ Ψ±ŜǊȅ ƭƛƪŜƭȅΩ ǘƘŜȅ ǿƻǳƭŘ ǊŜǘǳǊƴΦ hŦ ǘƘŜ ǾƛǎƛǘƻǊǎ ǿƘƻ ƛƴŘƛŎŀǘŜŘ ƛǘ 

ǿŀǎ Ψ{ƻƳŜǿƘŀǘ ƭƛƪŜƭȅΩ ƻǊ Ψbƻǘ ǾŜǊȅ ƭƛƪŜƭȅΩ ǘƘŜȅ ǿƻǳƭŘ ǊŜǘǳǊƴΣ ǘƘŜ Ƴƻǎǘ ŎƻƳƳƻƴ ǊŜŀǎƻƴǎ 

given were the advancing age of the visitors or the distance they would need to travel in 

order to get back to the region. This was especially true of International visitors. 

Summer is the season 58% of visitors indicated they will mostly likely return. Another 17% 

showed a preference for Spring and 14% chose Fall. 

 

 

Figure 19. Visitor's likelihood of returning to region. 
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Importance of Vancouver Island to Visit the British Columbia Region 

 

Survey data indicate that the Vancouver Island Region was the primary reason for visiting BC 

for almost 70% of visitors; less than 5% indicated that their visit to the Vancouver Island 

Region was of little importance to their visit to BC.  

Visitors were asked to rate on a scale of 0 to 10, how important Vancouver Island or the Gulf 

Islands was in their decision to visit British Columbia. Zero indicated no influence at all and 

10 indicated that Vancouver Island and the Gulf Islands was the single main reason for 

visiting British Columbia. 

 

 

Figure 20. Importance of Vancouver Island to visit. 
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SUMMARY OF VISITOR COMMENTS 
 

Finally, visitors were asked if they had any comments they would like to shareτmost of the 

visitors who completed the survey recorded comments. There are more than one thousand 

comments from which several themes emergedτthe top four were: 

¶ Scenic Beauty 

¶ Friendly People 

¶ Quality of life  

¶ Transportation 

Respondents also shared specific suggestions and provided input regarding their experience 

in the region. 

THEMES 
aŀƴȅ ŎƻƳƳŜƴǘǎ ŀōƻǳǘ ǘƘŜ wŜƎƛƻƴΩǎ scenic beauty ŀǊŜ ǇƻǎƛǘƛǾŜΦ vǳƻǘŜǎ ƛƴŎƭǳŘŜΥ ά.ŜŀǳǘƛŦǳƭ 

ǎǇƻǘ ȅƻǳ ƘŀǾŜ ƘŜǊŜΦέ ά¸ƻǳΩǊŜ ōƻǳƴŘŜŘ ōȅ ǘƘŜ ǎŜŀ ƻƴ ƻƴŜ ǎƛŘŜ ŀƴŘ ōȅ ŜƴǾȅ ƻƴ ǘƘŜ ƻǘƘŜǊΦέ 

ά9ƴƧƻȅŜŘ ƭƛǾƛƴƎ ƛƴ ǇǊƛǎǘƛƴŜ ǿƛƭŘŜǊƴŜǎǎ ǿƘƛƭŜ ƘŜǊŜΦέ άLǘΩǎ ŀ ǾŜǊȅ ōŜŀǳǘƛŦǳƭ LǎƭŀƴŘ ȅƻǳΩǾŜ Ǝƻǘ ς 

the trees, the ocean and the mountains ς ǿƘŀǘ ƳƻǊŜ ŎƻǳƭŘ ȅƻǳ ŀǎƪΚέ άaƻǎǘ ōŜŀǳǘƛŦǳƭ ǇƭŀŎŜ 

LΩǾŜ ŜǾŜǊ ǎŜŜƴ ς ŜǾŜƴ ǘƘŜ ŀƛǊ ƛǎ ƎǊŜŀǘΦέ άLǘΩǎ DƻŘΩǎ Ŏƻǳƴǘȅ ƘŜǊŜΦέ άLǘΩǎ ƎƻǊƎŜƻǳǎ ƘŜǊŜΗ L ŘƻƴΩǘ 

ƪƴƻǿ Ƙƻǿ ŀƴȅƻƴŜ ŎƻǳƭŘ ǿŀƭƪ ŀǿŀȅ ŦǊƻƳ ŀ ǇƭŀŎŜ ƭƛƪŜ ǘƘƛǎ ŀƴŘ ƴƻǘ ōŜ ƛƴ ŀǿŜΦέ 

Many others commented on the friendly people they encountered. Quotes include: 

ά!ǇǇǊŜŎƛŀǘŜ ǘƘŜ ƘƻǎǇƛǘŀƭƛǘȅΦέ ά±ŜǊȅ ƭƻǾƛƴƎ ŀƴŘ ŦǊƛŜƴŘƭȅ ǇŜƻǇƭŜΦέ άtŜƻǇƭŜ ŀǊŜ Ƨǳǎǘ ƎǊŜŀǘ ƘŜǊŜΦέ 

άCǊƛŜƴŘƭȅ ǇŜƻǇƭŜΦ ²Ŝ ŦŜƭǘ ǿŜƭŎƻƳŜ ƘŜǊŜΦέ άtŜƻǇƭŜ ŀǊŜ ǾŜǊȅ ŦǊƛŜƴŘƭȅ ŀƴŘ ƘŜƭǇŦǳƭΦέ άaŜǘ ǎƻƳŜ 

ƭƻǾŜƭȅ ǇŜƻǇƭŜΦέ ά{ǳǇŜǊ-ŦǊƛŜƴŘƭȅ ǇŜƻǇƭŜΦέ ά¢ƘŜ ƭŜǾŜƭ ƻŦ ǎŜǊǾƛŎŜ ƛǎ ǎǳǇŜǊōΦέ ά9ǾŜǊȅƻƴŜ ƛǎ ǾŜǊȅ 

ŦǊƛŜƴŘƭȅΦέ 

Other comments revolved around the quality of life ƛƴ ǘƘŜ wŜƎƛƻƴΦ vǳƻǘŜǎ ƛƴŎƭǳŘŜΥ άDǊŜŀǘ ŀƛǊ 

ǉǳŀƭƛǘȅΦέ ά9ƴƧƻȅ LǎƭŀƴŘ ƭƛŦŜΦέ ά5ƻƴΩǘ ǘŜƭƭ ŜǾŜǊȅƻƴŜ ōŜŎŀǳǎŜ ŜǾŜǊȅƻƴŜ ǿƛƭƭ ƳƻǾŜ ƘŜǊŜΦέ ά±ŜǊȅ 

laid-ōŀŎƪΦέ άbƛŎŜ ǇƭŀŎŜ ǘƻ ŎƻƳŜ ŀƴŘ ǊŜƭŀȄΦέ ! фм ȅŜŀǊ-ƻƭŘ ǎŀƛŘΥ άLΩǾŜ ŀƭǿŀȅǎ ƭƛƪŜŘ ŎƻƳƛƴƎ ƘŜǊŜ 

ōŜŎŀǳǎŜ ƛǘΩǎ ǇŜŀŎŜŦǳƭΦέ hǘƘŜǊǎ ǎŀƛŘΥ ά±ŜǊȅ ǊŜƭŀȄƛƴƎ ǘǊƛǇΦ aƻǎǘ ǊŜƭŀȄŜŘ LΩǾŜ ōŜŜƴ ƛƴ ŀ ȅŜŀǊΦέ 

ά[ƛƪŜ ƛǘ ǎƻ ƳǳŎƘ LΩƳ ƳƻǾƛƴƎ ƘŜǊŜΦέ 

¢ƘŜ ƘƛƎƘŜǎǘ ǇǊŀƛǎŜ ǊŜŎŜƛǾŜŘ ƛǎ ǎǳƳƳŜŘ ǳǇ ƛƴ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǉǳƻǘŜΥ ά²Ŝ ŀƭƭ ŎŀƳŜ ƘŜǊŜ ŦƻǊ ŀ 

family reunion from different parts of the USA. When my brother was diagnosed with 

stomach cancer and given six months to live, he said his #1 place to visit before he died was 

Victoria ς ŀƴŘ ǘƘŀǘ ƛǎ ǿƘȅ ǿŜ ŀǊŜ ƘŜǊŜΦ hǳǊ Ǿƛǎƛǘ ŎƻǳƭŘƴΩǘ ƘŀǾŜ ōŜŜƴ ŀƴȅ ōŜǘǘŜǊΗΗΗέ 

Many people indicated they already have a second home in the Vancouver Island Region 

while others indicated they plan to relocate to the Region. 
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A significant number of visitors expressed concern at the perceived high cost of 

transportation to the region and stated that transportation costs could be a barrier to more 

frequent and/or future visits.   

VISITOR COMMENTS 

¶ MV /ƻƘƻ ƴŜŜŘǎ ŀ ǎǘƻǊŜ ƻǊ ƪƛƻǎƪ ƻƴ ǎƛǘŜΦ ²ŜΩŘ ƭƛƪŜ ǘƻ ǎƘƻǇ ŀŦǘŜǊ ŎƘŜŎƪƛƴƎ ƛƴΦ 

¶ Let people swipe their own credit cards at BCF terminals to speed lines up. 

¶ Make a trail map of the Galloping Goose available. 

¶ Utilize a better recycling system on the Island. 

¶ Lƴǎǘŀƭƭ ŀ ƭƻƴƎŜǊ Ǌǳƴǿŀȅ ŀǘ tƻǊǘ IŀǊŘȅ ŀǎ ǿŜ ŎŀƴΩǘ ƭŀƴŘ ƛŦ ƛǘ ƛǎ ǊŀƛƴƛƴƎΦ 

¶ A small fridge in your room would be a nice service.  

¶ WestJet is wonderful but needs some bigger seats for bigger people. 

¶ Need more Spas that locals can afford. Locals are tourists too. 

¶ Not enough campgrounds on the Islands. 

¶ Put VICs in Airports and on BC Ferries. 

¶ Campsites need more showers and flush toilets. 

¶ Hard to read signs, especially street signs. Make them more visible with florescent 
paint and larger print. 

¶ Add mileage to signs indicating distance to venues. 

¶ Provide a bus connection from Duke Point Ferry terminal. 

¶ Would like to see more of a First Nations presence. 

¶ Hard to figure out how to get to Vancouver Island from Seattle, when on the BC 
Tourism website. Provide more specific information and include distances. 

¶ City tour buses need to run later. They stop at 5:00 p.m. 

¶ Hotels need to band together and offer 3 nights for the price of 2.  

¶ Offer more free events for children.  

¶ Offer 1 free ferry ride after 4 full fares have been paid. 

¶ Offer deals for specific groups ς i.e. ς fishermen ς could pay for their fishing license 
if they stay at your hotel/motel/B&B. 

¶ Offer qualified staff to babysit children so parents can go out. 

¶ Use fish licenses for wild salmon enhancement. 

¶ Provide tour packages to Gulf Islands and up and down Vancouver Island. 

¶ hŦŦŜǊ άōŀǊŜōƻŀǘέ ǇƻǿŜǊ ŀƴŘ ǎŀƛƭōƻŀǘǎ ŦƻǊ ǊŜƴǘΦ 

¶ Provide more information about attractions and accessibility for people with 
disabilities. (May be increasingly important due to aging population.) 

¶ tǊƻƳƻǘŜ ƳƻǘƻǊŎȅŎƭŜ όŀƴŘ ōƛŎȅŎƭŜ ǊƻǳǘŜǎύ ŀƴŘ ȅƻǳΩƭƭ ƘŀǾŜ ƭƻǘǎ ƳƻǊŜ ǾƛǎƛǘƻǊǎΦ {ŜŜ 
what they do in Oregon. Have Diners, Ice Cream and Hot Chocolate stands en route 
and place their location on a map. 

¶ Put ATMs on ferries. Put ATM locations in brochures. 

¶ Run flights for tourists in old war planes ς like they do in Florida ς very popular with 
tourists. 

¶ Tourism VIC hours are too short. Provide more information on local attractions and 
activities at VICs. 
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¶ Sell BC road maps over the Internet so tourists can pre-plan visit. 

¶ Would have liked to have rented kayaks on Comox Lake ς good business for 
someone to start. 

¶ Provide a magazine that caters to mid-age (Baby Boomer) tourists. 

¶ Allow tourists to use a credit card at South Terminal at YVR. 

¶ Provide more information on Island lakes and rivers. It would be good for fly-fishing. 
Add that information to VICs and websites. Have a more detailed map of Vancouver 
Island and include more contact numbers. 

¶ BC Museum only covers the Coastal Region. What about the rest of BC? Very poor 
coverage of the rest of BC. 

¶ The last experience an airline passenger has is with Airport Security ς and that can 
leave a very bad impression with tourists. 

¶ Beautiful here. Nice to see no bums on the street like there are in Calgary. 

¶ We were approached by tƻƻ Ƴŀƴȅ ōŜƎƎŀǊǎΦ ²Ŝ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜƳ ƛƴ ǘƘŜ ¦{! ƭƛƪŜ ǘƘƛǎΦ 

¶ Campgrounds are difficult to find. 

¶ Canadian government should negotiate with the European Union to allow tourists 
to import privately caught fish. 

¶ The age barrier in pubs means you are losing money from families travelling with 
children. 

¶ Several people expressed concern that the Coho would be relocating to Sidney. 
Tourists indicated they would not return to Victoria if that were the case.  

¶ Cut ǘƘŜ ǘǊŜŜǎ ŀǘ ƭƻƻƪƻǳǘǎΦ LǘΩǎ ƘŀǊŘ ǘƻ ǎŜŜ ǘƘŜ ǾƛŜǿΦ 

¶ Put Casinos on BC Ferries to help pay for them. 

¶ American tourist said: In Washington State, all the ferries are free. 

¶ Figure out the cost of the trees and let us buy them to save them. 

¶ {ǳǊǇǊƛǎŜŘ ŀǘ άŦƻǊŎŜŘ ǘƛǇǇƛƴƎΦέ 

¶ How about a deal for people who like Canadians? 

¶ /ŀƳǇōŜƭƭ wƛǾŜǊ !ƛǊǇƻǊǘ ƛǎ ǘƻƻ ƻǾŜǊȊŜŀƭƻǳǎ ǿƛǘƘ ǎŜŎǳǊƛǘȅΦ ²Ŝ ǿƻƴΩǘ ōŜ ōŀŎƪ ǘƻ ǘƘŀǘ 
airport again. 

¶ IƛŘŜ ǘƘŜ ǎŀƭŜǎ ǘŀȄ ǿƘŜƴ ǿŜΩǊŜ ǎƘƻǇǇƛƴƎΦ 

¶ 5ƛŘƴΩǘ ǊŜŀƭƛȊŜ ǘƘŜ /ƭƛǇǇŜǊ ǿŀǎ ΨǇŀǎǎŜƴƎŜǊ ƻƴƭȅΦΩ 

¶ Friendly people everywhere except in Tofino where everyone was miserable. Port 
IŀǊŘȅ ŀƭǎƻ ǊŜŎŜƛǾŜŘ ǇƻƻǊ ǊŜǾƛŜǿǎ ƻƴ ΨŦǊƛŜƴŘƭȅ ǇŜƻǇƭŜΦΩ 

¶ Promote Canada Day to American tourists and suggest they wear red and white on 
July 1st. 

¶ Re-open the tunnel to Newcastle Island as a tourist attraction. 
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SUMMARY 
 

Almost 70% of respondents surveyed stated that the Vancouver Island region was their 

primary reason for visiting British Columbia, indicating a very high level of consumer 

acceptance of the Vancouver Island region as a desirable destination. Excluding Vancouver 

Island residents, almost half of regional visitors were from other parts of British Columbia 

and almost a third were from other Canadian provinces. The balance of visitors constituted 

those from the United States and International markets at roughly a fifth were US and a 

tenth were International visitors overall.  

Of the 26% of respondents who were from other provinces, Alberta accounted for slightly 

more than half and almost 30% were from Ontario.  

Washington and California visitors accounted for more than 50% of US visitors and a third 

ǿŜǊŜ ŦǊƻƳ ΨhǘƘŜǊΩ ǎǘŀǘŜǎΣ ǇǊƛƳŀǊƛƭȅ ¢ŜȄŀǎ ŀƴŘ /ƻƭƻǊŀŘƻΦ Lƴ ǘŜǊƳǎ ƻŦ ǘƘŜ ǊŜƎƛƻƴǎΩ ŎƭƻǎŜ-in 

markets, Oregon represented slightly less than ten-percent of respondents.  

The top five international origins in descending order were the United Kingdom; Germany; 

Netherlands; Australia; and Switzerland. Caution should be used with this data as non-

English speakers were essentially excluded from the survey.  

Almost 70% of respondents can be classified as baby boomers or seniors; almost 20% were 

aged under 35 and the balance 15% were between 35 and 44 years old.  

Visitors reported a high level of education with almost 80% of respondents attaining post-

secondary educationτalmost 50% of respondents held a degree and a further 20% held a 

College or Technical diploma.  

Overall, half had spent between $100-500 on the day before they exited the region and 

about ten-percent had spent more than $500. This data may not reflect average daily 

expenditures as visitors may have spent disproportionately more on the penultimate day of 

their vacation settling their accounts with accommodation providers; vehicle rentals; etc 

and/or spent on souvenirs.5 A high percentage of visitorsτ80%τwere in the region for 

leisure.  

                                                           

5 ΨtǊŜǾƛƻǳǎ ŘŀȅΩ ŜȄǇŜƴŘƛǘǳǊŜ Řŀǘŀ ǿŀǎ ŎƻƭƭŜŎǘŜŘ ŀǎ ǘƘƛǎ ŀƳƻǳƴǘ ǿƻǳƭŘ Ƴƻǎǘ ƭƛƪŜƭȅ ōŜ ŦǊŜǎƘ ƛƴ ǘƘŜ ǾƛǎƛǘƻǊǎ ƳƛƴŘ ŎƻƳǇŀǊŜŘ ǘƻ 
ǾƛǎƛǘƻǊǎΩ ǊŜŎƻƭƭŜŎǘƛƻƴǎ ƻŦ ŜȄǇŜƴŘƛǘǳǊŜǎ ŦƻǊ their entire trip.  

 



41 | P a g e    

   

Almost 90% of respondents cited the internet; previous visit experience; advice of friends 

and relatives; and/or were ex-residents as their primary sources of information. A small 

percentage cited using Destination Marketing Organization collateral material or 

stakeholder brochures as their primary information sources. Further research needs to be 

conducted on this topic as it is unclear how visitors use or used any or all of the available 

resources in combination, or, as their single exclusive source.   

A high percentage of visitors had visited the region in the last two year and a further almost 

20% indicating they had not visited prior to being surveyed. Eighty-one percent of 

respondents indicated they had visited the Vancouver Island region in the past two years. 

Further, more than 40% of respondents had previously visited the region between two and 

seven times overall, indicating a high level of return visitation.  

When visitors were asked how they arrived in the Region, almost two-thirds indicated they 

had travelled by BC Ferries; a third had flown on a commercial airline; almost a tenth had 

travelled on a US Ferry; two-percent arrived by float plane and a further one-percent by 

private vessel. The data reflects the high reliance the regional tourism industry has on the 

BC Ferry Corporation and commercial airlines for economic health and stability.  

Visitors were asked if they had spent at least one hour in any of the seven Vancouver Island 

regions. Of the 2,637 visitors who completed the survey; 28% had spent time in the South 

Island; 26% had visited the Central Island; and 16% visited the North Central Region. The 

Gulf Islands were visited the least often.  

In general, visitors a majority of visitorsτ63%--indicated they had stayed in the Vancouver 

Island region for short-getaway or medium length staysτless than a week. Almost 20% 

stayed for a week or longer and a small percentage had stayed for longer than one month. 

About five-percent of visitors had visited for a day or less.  

/ƻƴǾŜƴǘƛƻƴŀƭ ŀŎŎƻƳƳƻŘŀǘƛƻƴ ƻǇǘƛƻƴǎ ŀŎŎƻǳƴǘŜŘ ŦƻǊ ƳƻǊŜ ǘƘŀƴ ŦƻǊǘȅ ǇŜǊŎŜƴǘ ƻŦ ǾƛǎƛǘƻǊǎΩ 

choices and almost forty percent stayed with family and friends, accounting for the majority 

of respondents. Visitors also stayed in second homes; private vessels and campgrounds.  

Respondents reported a very high level of satisfaction with their trip to the Vancouver Island 

wŜƎƛƻƴ ǿƛǘƘ фу҈ ŎƛǘƛƴƎ ǘƘŜȅ ǿŜǊŜ ΨǾŜǊȅ ǎŀǘƛǎŦƛŜŘΩ ƻǊ ΨǎƻƳŜǿƘŀǘ ǎŀǘƛǎŦƛŜŘΩ ǿƛǘƘ ǘƘŜƛǊ 

experience.  

The Vancouver Island region appears to have the most appeal to adult couples or groups of 

three or more travelling together, which underscores the demographic data describing age 

ranges of visitors. Families travelling with children comprised 12% of respondents overall.  
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Summer is the predictably the most popular season to visit, although more than a third 

showed a preference for travelling to the region in the shoulder spring and fall seasons. 

Visitors most liked scenic beauty; the environment; and visiting friends and family. Other 

lifestyle factors such as clean air and the slower pace of life were also important to visitors. 

Visitors also enjoyed the availability of outdoor activities; friendly people; wildlife viewing 

opportunities; and access to marine activities.  

Almost 90% indicated it was very likely they would return-those who indicated it was 

somewhat likely or not very likely they would return gave the most common reasons as 

their advancing age and/or the distance they would need to travel in order to return to the 

Region. This was especially true of International visitors. 

Anecdotally, four themes emerged in visitor comments; scenic beauty; friendly people; 

quality of life and transportation issues. The majority of comments were recorded verbatim; 

were positive; and speak well of the Vancouver Island region. However, visitor comments 

should be reviewed in the appropriate section of the report for readers to come to their 

own conclusions.  

Transportation and transportation related issues appear to garner the highest proportion of 

negative comments, however, it should be noted that not all recorded comments are 

presented in this report. It should be stated that specific transportation related issues, per 

se, are outside the scope and mandate of this survey.  Clearly, transportation and access is 

ŎǊƛǘƛŎŀƭ ǘƻ ǘƘŜ ǊŜƎƛƻƴΩǎ ǘƻǳǊƛǎƳ ƛƴŘǳǎǘǊȅ ŀƴŘ ƛǘǎ ǎǘŀƪŜƘƻƭŘŜǊǎΦ Lƴ ŎƭƻǎƛƴƎΣ further in-depth of 

transportation related issues research should be considered to better understand the 

implications of this very important topic. 
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AppendixτExit Survey 

Good morning / afternoon / evening.  My name is _________ and I'm conducting a survey on behalf of 

¢ƻǳǊƛǎƳ ±ŀƴŎƻǳǾŜǊ LǎƭŀƴŘΦ  LΩŘ ƭƛƪŜ ǘƻ ŀǎƪ ȅƻǳ ŀōƻǳǘ ȅƻǳǊ ǘǊƛǇ ǘƻ ǘƘŜ ±ŀƴŎƻǳǾŜǊ Lsland region. May I please 

speak with someone in your travel party who is knowledgeable about your trip planning and expenditures?   

1. Would you have approximately 8 minutes to answer some questions?  If you 

participate, we would like to offer you a token of our appreciation for your time.   

Æ YES  Æ NO Are you sure?  You will receive a token of our appreciation for completing the interview? 

Thank you. 

2. Have you or anyone in your travelling party previously participated in a survey for 

Tourism Vancouver Island on this trip? 

Æ YES You need only to complete one questionnaire on this trip.  Thank you for your cooperation and enjoy your stay 

here today. 

Æ NO  
 

3. Where do you live (usual place of residence)? (USE CODE) 

Æ VANCOUVER ISLAND & THE GULF ISLANDS EXIT 

SURVEY 
Thanks for agreeing to participate, however we are only 

interviewing non residents  

Æ BC Go to Q5 

Æ PROVINCE:               

_________________________________ 
Go to Q6 

Æ STATE:                       

_________________________________ 
Go to Q6 

Æ INTERNATIONAL:      

________________________________ 
Go to Q6 

4. Are you part of an organized tour group?  

Æ NO  Æ YES  EXIT SURVEY Thanks for agreeing to participate, however we are only interviewing 

independent travellers. 
 

5. To start, we have a few questions about your current trip. 
 

IF FROM BC   What was the primary purpose of your trip? Was it for Leisure, Visiting 

Friends and Family or Business? 

 Æ LEISURE     Go to Q7 

 Æ VISITING FRIENDS & FAMILY   Go to Q7 
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 Æ WORK/BUSINESS ACTIVITY      Go to Box 1 

 Æ OTHER (SPECIFY__________)   Go to Q7 

 Æ DK/NR      Go to Q7 
 

IF NOT FROM BC   6. What was the primary purpose of your trip to British Columbia?  

Was it for Leisure, Visiting Friends and Family or Business? 

 Æ LEISURE     Go to Q7 

 Æ VISITING FRIENDS & FAMILY   Go to Q7 

 Æ WORK/BUSINESS ACTIVITY      Go to Box 1  

 Æ OTHER (SPECIFY__________)   Go to Q7 

 Æ DK/NR      Go to Q7 

 

BOX 1: Business Travellers 

Including the day you left your residence and the day you will return, how many days will 

you be away from your residence for this trip?  ________ Days (Consult calendar: 

include day left and day returning.) 

a) How many of those days were spent travelling in British Columbia?  ________ 
Days 

 

 

b) And how much time was spent in the Vancouver Island region?  

Æ  NONE - JUST PASSING 

THROUGH  
__________ HOURS OR __________ DAYS Æ DK/NR 

 

c) ASK IF OVERNIGHT TRAVELLERS In Canadian dollars, what were your travel 
partyôs total expenditures yesterday, including accommodation? 

$___________ Æ DK/NR 

 

d) ASK IF DAY TRIPPERS In Canadian dollars, what will your travel partyôs total 
expenditures be today? 

$___________ Æ DK/NR 

 

 

 

 

e) ASK IF HEARD ABOUT V.I.   How did you hear about Vancouver Island? (Donôt 
prompt, record responses)  
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Æ ATTENDED A CONFERENCE  

Æ ATTENDED A MEETING  

Æ BEEN HERE BEFORE FOR LEISURE  

Æ BEEN HERE BEFORE FOR BUSINESS  

Æ OTHER_________________________  

Æ OTHER_________________________  

f) On this trip, did you spend any time participating in a leisure activity? 
Æ YES Æ NO Æ DK/NR 

g) What was your primary leisure activity?_______________________________________________ 
 

h) Other leisure activity?_____________________________________________________________ 
 

 

i) How long did you spend on your leisure activity? 
 

 __________ HOURS OR __________ DAYS Æ DK/NR 

j) How likely is that you will return to Vancouver Island for pleasure? 

Æ VERY 

LIKELY 

Æ 

LIKELY 

Æ SOMEWHAT 

LIKELY 

Æ NOT VERY 

LIKELY 

Æ NOT AT ALL 

LIKELY 

Æ 

DK/NR 

 

That concludes our interview.  Thank you for participating! 

 

7. On this trip, what was your primary destination on Vancouver Island and the Gulf 

Islands (place that you spent the most time)?   

____________________________________________ Æ NONE, TOURING Æ DK/NR 

 

8. We are interested in the places people visit while travelling in the Vancouver 

Island and the Gulf Islands.  On this trip, did you stop and spend time at (At least 

1 hour)é (Consult Regional District Map) 
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9. How did you get to Vancouver Island? 

a) BC FERRIES Æ Nanaimo/Duke Point Æ Nanaimo/Tsawassen Æ Swartz Bay 

b) US FERRIES Æ MV Coho Æ Clipper Æ Washington State Ferries 

c) COMMERCIAL AIRLINE SPECIFY Æ_________________   

d) FLOAT PLANE                SPECIFY Æ ________________   

e) PLEASURE CRAFT/PRIVATE VESSEL    

f) OTHER                             SPECIFY Æ ________________   

 

 IF HARBOUR AIR... 

 a) How did you hear about Harbour 

Airôs services?         

b) What service(s) are you experiencing today?  

 

 

IF FROM BC   10. What was your primary (most often used) mode of transportation 

while on this trip?  

 

a) South Island (Victoria, Sooke, Sidney) Æ YES  Æ NO  Æ DK/NR 

b) Central Island (Nanaimo, Parksville, Coombs, Qualicum) Æ YES  Æ NO  Æ DK/NR 

c) South Central (Duncan, Chemainus) Æ YES  Æ NO  Æ DK/NR 

d) Pacific Rim (Port Alberni, Tofino, Ucluelet) Æ YES  Æ NO  Æ DK/NR 

e) North Central (Courtenay / Comox, Campbell River) Æ YES  Æ NO  Æ DK/NR 

 f) North Island  (Port McNeill, Port Hardy) Æ YES Æ NO Æ DK/NR 

g) Gulf Islands Æ YES Æ NO Æ DK/NR 

Æ SCHEDULED 

FLIGHT 

ÆSCENIC 

TOUR 

Æ PRIVATE 

CHARTER 
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Æ CAR/TRUCK/MC      Æ RV     Æ BUS     Æ BICYCLE      Æ OTHER______________________      Æ DK/NR 

 

IF NOT FROM BC 11. What was your primary (most often used) mode of transportation 

while on Vancouver Island and Gulf Islands?  

Æ CAR/TRUCK/MC      Æ RV     Æ BUS     Æ BICYCLE      Æ OTHER______________________      Æ DK/NR 

12. Including the day you left your residence and the day you will return, how many days 

will you be away from your residence for this trip?  ________ Days (Consult calendar; 

include day left and day returning) 

13. How many of those days will be spent travelling in British Columbia?  ________ 

Days 

14. And how much time was spent on Vancouver Island and the Gulf Islands?   

Æ  NONE - JUST PASSING 

THROUGH  
__________ HOURS OR __________ NIGHTS Æ DK/NR 

 

IF SPENDING TIME IN REGION 15. What is your primary (most time spent) leisure 

activity while on Vancouver Island and the Gulf Islands?  

_____________________________  Æ NONE Æ DK/NR 

16. On this trip, which of the following best describes your primary (most often used) 

type of accommodation on Vancouver Island and the Gulf Islands? 

Æ Resort/Hotel/MOtel/B&B Æ Campground/RV  
Æ FRIENDS Or 

Relatives 

Æ NOT 

OVERNIGHT 
Æ OTHER___________________________ 

17. What kinds of activities would you like to do if you came back to VI?  What would 

bring you back to Vancouver Island and the Gulf Islands? (Donôt prompt, record 

multiple responses, if any) 

Æ FAMILY/FRIENDS Æ FRIENDLY PEOPLE 

Æ ATTRACTIONS Æ SCENIC BEAUTY 

Æ ARTS & CULTURE Æ KAYAKING 

Æ CAMPING Æ FISHING 

Æ PUBLIC GARDENS Æ MARINE ACTIVITES 

Æ HIKING Æ WALKING 
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Æ WINERIES Æ CUISINE/FINE DINING 

Æ SHOPPING Æ FIRST NATIONS 

Æ FESTIVALS Æ OTHER 

_________________________________________________ 

Æ DK/NR Æ 

OTHER__________________________________________________ 

ASK IF OVERNIGHT TRAVELLERS 18. In Canadian dollars, what were your travel 

partyôs total expenditures yesterday, including accommodation? 

$___________ Æ BEGAN TRIP TODAY Æ DK/NR 

 

ASK IF DAY TRIPPERS 19. In Canadian dollars, what will your travel partyôs total 

expenditures be today? 

$___________ Æ BEGAN TRIP TODAY Æ DK/NR 

   

 

I would now like to ask you some questions about your previous travels to 

Vancouver Island and the Gulf Islands. 

20. Before this trip, had you been to Vancouver Island and the Gulf Islands?   

Æ YES Go to Q21 Æ NO   Go to Q22         Æ DK/NR   Go to Q22 

21. How many times have you visited Vancouver Island and the Gulf Islands in the past 

two years excluding this trip? _________Time(s) 

ASK HOW HEARD ABOUT V.I.   22. How did you first hear about Vancouver Island and 

the Gulf Islands? Select all that apply (Donôt prompt, record responses) 

Æ TRAVEL SITESðTrip Advisor etc Æ NEWSPAPER/MAGAZINE 

Æ VISITOR CENTRE Æ BROCHURE AT OTHER ATTRACTION 

Æ BROCHURE AT ACCOMMODATIONS Æ Vancouver Island WEBSITE 

Æ FROM FAMILY/FRIENDS Æ Other INTERNET sites 

Æ TOURISM GUIDE Æ BEEN HERE BEFORE 

Æ DK/NR   Æ OTHER_________________________ 
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ASK HOW PLANNED FOR TRIP.   23. What was the primary information source you 

used to plan your trip to Vancouver Island and the Gulf Islands? (Donôt prompt, record 

response) 

Æ INTERNET other than VI site Æ NEWSPAPER 

Æ VISITOR CENTRE Æ BROCHURE AT OTHER ATTRACTION 

Æ BROCHURE AT ACCOMMODATIONS Æ Vancouver Island WEBSITE 

Æ FROM FAMILY/FRIENDS Æ TRAVEL SITESðTrip Advisor, etc 

Æ TOURISM GUIDE Æ BEEN HERE BEFORE 

Æ DK/NR   IF CHECKED GO TO Q25 Æ OTHER_________________________ 

24. Did you find that information useful? 

 

25. On a scale of 0 to 10, how important was Vancouver Island and the Gulf Islands in 

your decision to visit British Columbia?  

0 indicates no influence at all and 10 indicates that Vancouver Island and the Gulf 

Islands was the single main reason for visiting this province.  ______________ 

26. What were your primary motivation for your visit to Vancouver Island and the Gulf 

Islands? (Donôt prompt, record first response) 

 

Æ VALUE FOR MONEY Æ SAFETY 

Æ SCENIC BEAUTY Æ TRANSPORTATION 

Æ FRIENDLY PEOPLE Æ OUTDOOR  ACTIVITIES 

Æ ATTRACTIONS Æ WILDLIFE 

Æ EASE OF ACCESS Æ MARINE ACTIVITIES 

Æ ENVIRONMENT Æ FIRST NATIONS 

Æ VERY USEFUL 
Æ SOMEWHAT 

USEFUL 

Æ NOT VERY 

USEFUL 

Æ NOT AT ALL 

USEFUL 

 

Æ DK/NR 
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Æ ARTS & CULTURE Æ OTHER ______________________________________ 

Æ DK/NR Æ OTHER_______________________________________ 

 

27. What did you like most about Vancouver Island and the Gulf Islands? (Donôt 

prompt, record multiple responses if any) 

 

Æ VALUE FOR MONEY 

 

Æ SAFETY 

Æ SCENIC BEAUTY Æ TRANSPORTATION 

Æ FRIENDLY PEOPLE Æ OUTDOOR  ACTIVITIES 

Æ ATTRACTIONS Æ WILDLIFE 

Æ EASE OF ACCESS Æ MARINE ACTIVITIES 

Æ ENVIRONMENT Æ FIRST NATIONS 

Æ ARTS & CULTURE Æ OTHER ______________________________________ 

Æ DK/NR Æ OTHER_______________________________________ 

 28. How satisfied are you with your trip to Vancouver Island and the Gulf Islands?                

29. How likely is that you will return to Vancouver Island and the Gulf Islands for 

pleasure? 

Æ VERY LIKELY Æ SOMEWHAT LIKELY ÆNOT VERY LIKELY 
Æ NOT AT ALL 

LIKELY 
Æ DK/NR 

30. What time of year do you plan to return?   

Æ  WINTER   Æ  SPRING Æ  SUMMER  Æ FALL  

 

bƻǿΣ LΩŘ ƭƛƪŜ ǘƻ ŀǎƪ ŀ ŦŜǿ ƳƻǊŜ ǉǳŜǎǘƛƻƴǎ ŀōƻǳǘ ȅƻǳΦ 

31. Including you, how many people are in your travel party today? How many are 

children under18 and how many are adults? 

__________ Adult(s)  __________ Child(ren) (under 18)  = __________ 

Total 

Æ VERY 

SATISFIED 

Æ SOMEWHAT 

SATISFIED 

Æ NEUTRAL Æ SOMEWHAT 

DISSATISFIED 
Æ VERY 

DISSATISFIED 

Æ DK/NR 
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32. How many leisure trips have you taken in the past 12 months including this trip? 

_______ Æ DK/NR 

33. In which age category are you? 

Æ A. UNDER 24 YEARS Æ E. 55-64 YEARS 

Æ B. 25-34 YEARS Æ F. 65 YEARS OR OLDER 

Æ C. 35-44 YEARS Æ G. DK/NR 

Æ D. 45-54 YEARS  

34. What is the highest level of education that you have completed?   

Æ A. LESS THAN HIGH SCHOOL Æ E. UNIVERSITY DEGREE 

Æ B. HIGH SCHOOL Æ F. MASTERS/PHD DEGREE 

Æ C. SOME TECHNICAL COLLEGE OR UNIVERSITY Æ G. OTHER___________ 

Æ D. COLLEGE OR TECHNICAL DIPLOMA Æ H. DK/NR 

35. Gender of respondent (Record, donôt ask) 

Æ MALE Æ FEMALE 

36. Do you have any comments that you would like to share with us? 

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

_________________________________ 

37. As a follow-up to this interview, we would like to contact you after your trip to inquire about 

the rest of your trip to British Columbia, Vancouver Island and the Gulf Islands.  Participation 

would involve completing a questionnaire that will be emailed to you. All contact information 

will be kept confidential and only used for this study.  Would you be willing to participate?   
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Æ YES Æ NO 

 

IF YES (DOUBLE CHECK ADDRESS/INFO FOR ACCURACY)     

May I get your name and email address? 

 

 

Thank you for participating! 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Name: 

Email Address: 
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