TOURISM STAKEHOLDER CRITERIA
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VOTING STAKEHOLDERS Benefits of Registration
. Tourism Vancouver Island Registered Stakeholders:
Accommodation (hotels, motels, B&Bs, i
hostels, resorts, Iodges & campgrou nds) X X . Receive a special discounted rate to attend our Annual
- - Conference and AGM
Attractions & Recreation X X e  Areeligible for Destination British Columbia financially assisted
Festivals & Events Venues X X - el ) )
° Have exclusive access to the Explorer Quotient {EQ) marketing
Food & Beverage X X program
° Stay top of mind with cur staff increasing exposure through our
House Boat Rentals X X X Travel Trade and Media Department
|ncorporated Community X X X . Have increased opportunity to work with our Marketing
Park X initiatives such as cooperative funding for advertising and
arks consumer shows
Retail X X X . Have greater access to professional development opportunities
- — provided by the Industry & Community Services Department
Tourism ASSOCIatIOI’\S, DMOs X X X . Will be able to update their business infermation in our
Tourist Services X X databast'e to ensure efficient .communlcat\.o'ns and stay up-to-
date on industry and marketing opportunities
Transportation X X X . Will have their tourism products included in the regional tourism
N inventory and collectively represented in all Destination
Travel Wholesalers & Receptive marketingactiates
Operators X X X
P - . Registered Voting Stakeholders are eligible for nomination to the
Vacation Home Rentals X X Board of Directors for Tourism Vancouver Island
K o Registered Voting Stakeholders can vote in any regular, annual
NON-VOTING STAKEHOLDERS or special meeting of the association. This means you will have
Education & Training X X X your say in shaping Tourism Vancouver Island policy
Suppliers X X






